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Background

Despite being comparatively neglected until recently, the suffering of animals in Asia is
starting to command more attention from global animal advocacy activists. In particular, as
the largest country in the world by both human and farmed animal population, and among
the largest when measured by economy and land mass, China plays a central role here.
However, the key question of how best to improve outcomes for farmed animals in China
remains difficult to answer, due to the recency of the movement and a comparative lack of
research on the topic.

Although China’s per capita meat consumption is lower than most wealthier, Western
countries (Ritchie & Roser, 2017), the country’s size and the rapid growth of its meat industry
means that it houses and slaughters more farmed animals than any other country in the
world (Eaunalytics. 2022). Despite this, animal welfare remains a relatively fringe issue in
China. Because of the scale of China’s agriculture industry, even small changes have the
potential for an outsized effect.

For these reasons, research on animal protection in China is crucial. While previous reports
(including Phase 1 of this study) have focused more on China’s animal protection
community, this report seeks to shed light on Chinese consumers, and in particular, explore
advocate assumptions that we identified in Phase 1.

After seeking input from members of the farmed animal protection community in China, we
conducted focus groups regarding the attitudes of Chinese consumers towards meat
consumption, the concept of farmed animal welfare, different types of messaging and
strategies for encouraging movement growth. Be sure to check out our Chinese / English
Guide To Animal Advocacy Terms below as you read along.

Key Findings

1. Chinese consumers are interested in higher welfare products not due to animal
welfare concerns, but for food quality and food safety reasons. Many
participants mention having tried or being interested in various higher welfare
products, such as those labeled as “organic” or “village-raised” (tii ). However most
justified this choice in terms of the benefits in quality and food safety. Higher welfare
products are considered tastier and more fragrant when cooked. In terms of food
safety, products labeled as higher-welfare are more trusted, while lower-quality
products are associated with a range of concerns, including animals being raised in
unsanitary conditions, and the use of hormones, antibiotics, and GM products on
farms. Despite this, zoonotic diseases were not mentioned as a food safety concern
in reference to farmed animals. Welfare considerations are not necessarily ignored,
but are likely to be secondary.


https://ourworldindata.org/co2-and-other-greenhouse-gas-emissions
https://faunalytics.org/global-animal-slaughter-statistics-charts-2022-update/
https://faunalytics.org/growing-a-community-farmed-animal-protection-in-china/
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. Although animal welfare is not well understood, most participants were

receptive to the idea after watching a short video explaining the concept.
Participants had varying levels of understanding of the concept upon hearing the
Chinese term for animal welfare (dongwu fuli z1#1%&#), and there were several
common misunderstandings. However, once it was explained through a video that
illustrated the concept using a framing based on the Five Freedoms (WOAH, 2022),
participants generally reacted positively to the concept. By the end of the session,
some even reported changes in their beliefs and intended behavior. After viewing
welfare-related content, many aspects of animal welfare appealed to the participants,
such as reducing cruelty, allowing animals to live according to their natural desires,
and reducing antibiotic use on farms. Many participants believed that animals felt
pain, that they had a morally valuable existence, and that people had a responsibility
or duty to treat farm animals more humanely.

Most consumers believe that meat consumption is necessary for health, but
“health” actually encompasses a wide range of specific concepts. Participants
gave many specific nutritional explanations for why they felt it was necessary to
consume certain animal products; for instance, to support children’s growth or help
with certain medical conditions. For example, beef is viewed as healthy for childrens’
development, but is often avoided by older people or those with health problems.

Meat is preferred for a variety of reasons, beyond just taste. Participants
mentioned the positive sensations associated with high-quality meat products,
including being filling, mouthfeel, fragrance, and taste. For example, the term xiang
(&), often translated as “fragrant,” referring to either a good smell or a distinctive
taste, is one of the most common words used to positively describe the sensation of
eating meat. The concepts associated with these positive sensations were often
culturally distinctive, and should be understood by advocates as aspects of food
preferred by Chinese consumers.

Perceptions of the human-animal relationship are distinctive and nuanced.
There are different ways that participants conceive of human-animal relationships,
and this affects what level of welfare, if any, they feel an animal or animal species
deserves. Ideas of emotional connections to humans, reciprocity (helping animals in
response to a service they provide), that human and animal welfare are intertwined
through ecology and food safety concerns, and the perceived purpose of animals all
contribute to the perceptions of human-animal relations.

. Animal welfare was not generally seen as a foreign concept. Contrary to what
some China-based advocates suspected in our Phase 1 report, we found that most
participants exposed to the concept and details of provisions for animal welfare did
not generally see it as something foreign, Western, or associated with foreign values.


https://www.woah.org/en/what-we-do/animal-health-and-welfare/animal-welfare/
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Recommendations

For Advocates:

1. Highlight health, food quality, and food safety when advocating for
high-welfare or plant-based consumption.
o Many consumers were willing to purchase products associated with higher
welfare, but concerns about food quality and safety were generally greater
drivers of this consumption than concerns about animal welfare

2. The most promising consumer demographics included mothers and
grandparents.

o Mothers appear to be more receptive to animal welfare messaging and more
willing to purchase higher welfare products. Mothers were particularly
concerned about food safety issues that may affect their children, and were
willing to pay for products that were perceived as safer.

o Grandparents also seem to be more receptive to animal welfare messaging.
Many have had experience with higher quality animal products in the past,
may pay more attention to food quality, and likely have more time to
investigate quality products. Although this may not always be true, it's notable
that this contrasts with what advocates shared in Phase 1 of our research. As
noted in our previous report, advocates said that older people had been
through harder times, and may therefore find it difficult to change their habits.

o For more information, see the Choosing Your Audience section of the report.

3. When talking about animal welfare, consider using Five Freedoms framing and
take care with terminology.

o  While the “five freedoms” terminology may not be best suited for Chinese
audiences, the concepts of this framework were well-received. The ability to
express normal behavior by providing animals with a better living environment
particularly resonated with participants.

o Animal welfare ‘dongwu fili 21 ¥1%&F’ terminology may be misleading to
some demographics. Participants associated the term with social welfare
benefits (such as welfare payments to lower-income individuals) and
more-than-basic treatment of animals.

4. Target messaging based on animals’ connections to humans.

o Animals perceived as having connections to humans were valued much more
highly than those without. For more details, see the Perceptions Of The
Human-Animal Relationship section in the Methods and Results section.

o While messaging portraying farm animals (pigs, cows, sheep and chickens)
and an article discussing a dog were accepted, a message related to
crustacean welfare was generally rejected, even by participants who
approved of general welfare messages. Sympathy for lobsters was not
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increased, and may have even been reduced, when an attempt was made to
draw emotional connections between a lobster and a dog.

5. Provide actionable advice for consumers
o Participants who were relatively unconcerned about lobster welfare were still
willing to try stunning lobsters before cooking, to reduce their suffering.

6. Represent messages visually to appeal to different demographic groups
o Participants suggested that communicating ideas visually could increase the
effectiveness of messaging, but preferred methods may differ according to
age group. A grandparent suggested the use of pictures alongside text in a
visually appealing way, while a student suggested using cartoon or anime
videos.

For Alternative Protein Companies:

1. Pay attention to specific consumer interests beyond taste.

o Health and food safety concerns about meat can be highly specific, and differ
based on individual cases, demographic groups, and user profiles. Features
of alternative proteins that address these concerns could be used to improve
messaging for alternative proteins, such as protein content, fatty-acid content,
and reduced antibiotic use. For more details, see the Influences On
Consumption section in Methods and Results.

o Mouthfeel, fragrance and the physical sensations of meat-eating are
important to consumers. For example, many people want meat products to
make them feel full and satisfied, while others mentioned enjoying the juicy,
oily sensation experienced while eating certain meat products.

For Researchers:

1. Compare the tractability of distributing media focused on the Five Freedoms
animal welfare framing, with a framing focused on food quality and safety.
o The Five Freedoms framing elicited concern for animal well-being, but food
safety and quality concerns may be more effective in promoting consumption
of higher welfare products.

2. Systematically analyze interest in events and platforms targeting different
demographic groups.

o Events such as open medical lectures, farm visits, sponsored sporting events
(runs) and food events were mentioned as events that participants may be
interested in attending.

o Commonly mentioned online platforms included WeChat, Weibo,
Xiaohongshu, and Bilibili, while older participants reported watching more
television.
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3. Look into linguistic and cultural associations that may affect messaging on
this topic.
o The concept of animal welfare had some unexpected connotations. Further
research is necessary to determine how this concept is understood differently
in different Asian countries, and countries with a socialist history.

4. Explore the role of group dynamics and social influence on attitudes towards
animal welfare.

o We found that different consensus views emerged in different groups, and it
seems likely that the social influence of certain group members may have
played a role.

o As behaviors around food consumption are connected to social dynamics,
individual attitudes expressed in surveys may be different to observed
behaviors.

Applying These Findings
We understand that reports like this have a lot of information to consider and that acting on
research can be challenging. Faunalytics is happy to offer pro bono support to advocates

and nonprofit organizations who would like guidance applying these findings to their own
work. Please visit our Office Hours or contact us for support.

Research Team

This research was led by Jah Ying Chung (Good Growth), supervised by Dr. Jo Anderson
(Faunalytics). Jack Stennett (Good Growth) contributed to analysis and writing. The focus
groups were led by moderators from Daxue Consulting with support from lead researcher
Jah Ying Chung.
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Chinese / English Guide To Animal Advocacy
Terms

&5

ANIMAL PROTECTION

animal welfare

—
ﬂ%ﬂ*u ﬂ Unlike the English term, this term
conveys more-than-basic treatment
dongwi fuli

of animals to many people. Consider
using the Five Freedoms instead.

(valued) life
EA This term implies life as somathing
np to be valued, versus a biological

T concept of life (shéngwii 424). This

is an important distinction when
discussing the value of animal lives.

Sentience in the
sense of an

@m ability to feel
This term was the one used by

people to imply that animals had

sentience and the ability to suffer,

rather than yishi ZiH, which would
imply a subjective consciousness.

"Dogs are the
[=| friends of people”
!ﬂ EA% A phrase used to describe dogs,

who are also seen as
“understanding our humanity™
(tong rénxing de IBEALH). In

contrast, animals without this
connection to humans may be
dismissed as ‘part of the food chain’

gou shi rénléi de hio péngyou

"You are not a fish, so
ey how can you
?ﬂ Eﬁ t understand the
= happiness of a fish”
mﬁ 2? A well-known quote from
— , \ philosopher Zhuang Zi, which can

Zi fai vii 3n zhi v zhi 1 be used to point out humans’
¥ y = fundamental uncertainty of the
experiences of non-human animals.
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ANIMALS AS FOOD

'(non-aquatic)
BII* wild animals as
_ food’

English does not have a specific
term for this, but Chinese does.

'lean meat

r
essence
Veterinary supplements used to
shou rdu jing promote growth of lean meat

Perceived negatively by consumers
in our focus groups.

village-raised
Literally ‘earth’ or "soil,” this term
Agigs means 'village-raised’ when
describing a farmed animal or their
meat. This is generally associated
with quality.

sustainability,

E":‘ /fﬁj ecological
o balance
AETHRNENETETE A modern concept that some

participants linked to Confucius’
ideas.
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FOOD FLAVORS & ODORS

a good smell or
distinctive taste

§ or ﬁﬁ Though often translated as
"fragrant,’ this term doesn't have a

iang orxia ai
direct translation in English.

to remove
fishy flavors

£ £
E/ ﬂE . < An essential process in Chinese
cuisine, where the cook hides the

qgipang / gu shan
meaty or fishy taste/odor.

a strong/flavor
odor of animal

NN o T
—= A flavor/odor usually associated
with fish or other seafood that

(yupangwei
people tend to dislike.

gamey or
muttony taste

=
(F)EMF ) . orodr
A strong flavor/odor usually
associated with lamb, mutton,

(yang) shan wai
and goat products that some
people dislike.

milk flavor or

The flavor or fragrance that milk
should have.

niixiangwei

11
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SENSATIONS OF EATING

Iﬁﬁ, tﬂﬂg @ fullness

These three terms are positive

references to a feeling of fullness
, or satiation.

ding bio, bioflugin, kéufugin

mouthfeel

This term is used more commmonly in
Chinese than English, and is often
used regarding meat products. Soft,
tender meat products are described
positively, while dry, hard products
are descnibed negatively.

This guide was created to accompany qualitative research
into Chinese consumers’ attitudes toward animal welfare and

animal product consurnption, available here. faunalytics

12
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METHOD & RESULTS

Sample

Data for this study came from eight semi-structured focus groups conducted between
February 28 and March 6, 2022.

Each focus group included five members of the mainland Chinese public (except for the
mothers group, which only had four participants), with each focus group targeting a different
demographic profile. This enabled us to look for patterns in how different demographics think
about these issues. The focus group profiles were:

Mothers with young children (under 12), mixed classes

Fathers with young children (under 12), mixed classes

University students (without children)

Grandparents, mixed classes

Unmarried adults under the age of 50, mixed classes

A mix of high-income people, (incomes over 30,000 Yuan a month)

A mix of middle-income people (incomes from 12,000 Yuan-30,000 Yuan a month)
A mix of lower/lower-middle income people (incomes below 12,000 Yuan a month)

The full focus group guide is available on the Open Science Framework in Simplified
Chinese and an English translation.

Data

Due to the potentially sensitive nature of the interview questions, we had a strict anonymity
and confidentiality agreement with participants. Therefore, interview recordings and
transcripts from this work will not be published.

Some quotes were edited for readability: for example, repetitions, superfluous and filler
words have been removed from the original Chinese text and the English translation;
however, the meaning has not been changed.

Understanding Chinese Consumers

This section of the report analyzes discussions held with the eight focus groups. It examines
how Chinese consumers perceive different animal and meat products, how they respond to
ideas of farmed animal welfare before and after exposure to messaging, which people and
messages they find influential, and how each of the demographic groups responds
differently to farmed animal welfare messaging.

13


https://osf.io/kg6tf/
https://osf.io/kg6tf/
https://osf.io/5jx4z/
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Animals by Degree of Association with Food

Chinese consumers have varying perspectives on which animals are associated with food.
These perceptions are mostly similar to Western consumers, with a few distinct exceptions.

Animals Usually Seen as Food

Many animal species are seen primarily as food animals, and are rarely referred to in other
contexts. These animals are pigs, chickens, cattle, sheep/goats (the Chinese term yang *
does not differentiate), ducks, geese, fish, and other ‘seafood’ animals, such as crayfish,
shellfish, lobsters, and shrimp. With a few exceptions, most participants were willing to eat
all of these animals. These animals were almost always referred to in relation to food, while
some participants explicitly said that these animals were ‘food animals’ by nature.

In my view, | feel that animals like pigs and cattle are meant as food for humans.

B BRBMALBWFR AR, BIEXEFHY, EENNANEE , BEREBREEIA
RKNBYREAN,

There are some exceptions to this rule, for example, a food animal may occasionally be
seen as a pet or a companion animal. Two participants mentioned that people may become
attached to food animals that they have raised for many years, and another mentioned that
lobsters would be treated differently if they were kept as pets.

| don’t think that there are inherently ‘higher’ and ‘lower’ animals, perhaps it's only
that we raise lobsters to be eaten. With dogs, lots of people raise them as pets, and
treat them as members of the family. But if, for example, someone really wanted to
raise a lobster as a pet, | believe that they wouldn’t be able to just casually eat it, they
would really value its life.

HRBIRIYASTREDESEE , TREFETMENTHET , REHRER
WEM, ARRWERZSAFERATHEYW , SRRERA. BNREENEA
BEF-—ARTIBYNE , AECET2BERECHR LR, B2FERHEMENE

P
ap.

A grandparent told a similar story of someone who had raised a goose as a pet, and didn’t
have the heart to kill it. This indicates that there is some implicit understanding that the
commonly-held perception of these animals as food is contextual and relational, rather than
an essential fact about these animals in general.

Animals Sometimes Seen As Food

Some animals are perceived less commonly as food, either because views are divided, or
because their status is seen as ambiguous by certain individuals. The examples given in the
focus groups were: donkeys, horses, frogs, rabbits, snakes, doves, turtles, and wild boar.
These animals are in a less clear category, sitting between pets/wild animals that shouldn’t

14
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be eaten, and ‘normal’ food animals. There is no consensus regarding their status and there
appears to be variation according to age, geography, and individual preference.

Participants often expressed reservations about eating these less common animals. For
example, some expressed shock at eating rabbit, horse, or frog meat.

I had a housemate who was from Xinjiang who was really generous and welcoming.
He brought me a lot of rare, strange items, like horse meat. After telling me [what the
meat was], | couldn’t really accept it.

HENTERZHEAN RARREEHN, HART T —ERSBIENRE , B#DSR , B
HRT2ER , RTRREES,

In Chinese, there is a specific term for ‘wild animals as food’: ¥k yéwéi, however, this food
type was not consumed by most participants. Snakes were the most commonly mentioned
‘strange’ meat that participants reported avoiding. Only one participant reported that he
enjoyed eating wild animals, including snakes. There was an awareness that these meats
were eaten, particularly in some parts of South China, such as Hainan and Guangdong.

I’'m a carnist, I'm not happy without meat. Basically, if an animal's meat can be eaten,
I'll enjoy eating it. This might be because I’'m from Guangdong — you can eat a lot of
meat in Guangdong. Lots of strange meats, such as snake meat. There are lots of
wild animals and lots of meat products that people don’t usually consume. They're
really tasty, and | enjoy eating them.

HERBIY , BREATR, EX L, RIZNAEARERRE , TERXEREN RNE
RE, I"'AREBSWATNE | FLAFERABEHLLERW , EF BRI HR
. FTREBHERNBHREES  BHFEH. MERBRE,

Animals Rarely Seen As Food

Cats and dogs were generally rejected by participants as food, despite participants
mentioning that these animals are occasionally eaten in China, or that they were more
commonly eaten in the past. Many people, especially those that raised pets themselves,
expressed a strong sentiment that dogs and cats should be protected as companion
animals. Others stated that the idea of eating dogs and cats feels uncomfortable, or explicitly
stated that they don’t eat dog meat themselves.

Some strongly opposed eating these animals, seeing treatment of these animals for food as
cruel. Some participants recalled news stories related to cruelty to stray dogs, for example,
two participants mentioned that stray dogs are consumed as food. Participants associated
this practice with negative sentiments, due to both hygiene and animal cruelty concerns.

15
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These days, stories of cruelty to stray cats and dogs are all too commonplace. It
really makes me shudder.

‘PERFRRME , REANSEBEAELTY  BXREER. B, LAXRBRELL

One participant mentioned having eaten dog meat in the past, while another said that they
“don’t eat much dog meat”. This may be true but it's also possible that social desirability bias
may have affected participants’ responses with respect to consumption of dog meat, as dog
meat consumption is becoming less socially acceptable, especially in urban areas, where
most participants lived (Animals Asia, 2015).

I've eaten dog meat in the past, but now, since growing up, I‘'ve stopped eating it.
When | was a child in Shaanxi, | liked eating paomo (a stew with bread, broth and,
typically, lamb or goat meat), and sometimes this dish was served with dog meat.
When | was small | didn’t understand anything about this, and when my family took
me to eat these dishes, | joined them. At the time | thought they were really tasty.
Now it makes me feel sick just passing shopfronts that sell dog meat. So now | don’t
eat dog meat, but | don’t avoid any other meat products.

HZAIZAzZS R , BERIAEMZ. Fo BMNEREKARZE , BRTRBERCHR M
REE, PEHMRRINZBRAXDLH  CHEBERDE , AERERMARE , DHET
FERAANEMLRAE , RAEREAFEES , RERE T, SURERFEN , &
MEEIBNETOMRFES , BREBEL , ARRBLRECHE , HtrEHHd

o

Animals With No Food Association

Unlike the previous category, where participants were aware that these animals are
consumed as food, nationally protected animals, and animals used for experiments, leather,
and medicinal products were not mentioned with relation to food by the participants.

Participants mentioned a number of protected species: pandas, Chinese sturgeon, bears,
pangolins, and elephants. Although there is a history of these animals being consumed as
meat, and their body parts (pangolin scales and elephant ivory) are still traded and used in
Chinese medicine, or ornamentally (USAID, 2018), these animals were not mentioned in this
way by the participants. Instead, these animals were generally mentioned in reference to
news stories, as valuable animals in terms of ecology and conservation, or as animals
particularly deserving of welfare.

Participants were sympathetic to animals used for experiments, and those used for fur and
leather products. In particular, a student noted that chimpanzees were particularly close to
humans genetically, and that sharing information about chimps in experiments could attract
sympathy for animal welfare causes. Two groups also mentioned news stories related to
mustelids (dido A refers to ferrets, polecats, and mink) and crocodiles, suggesting that
treatment of these animals was particularly cruel. This was described by one participant as
more ethically problematic than experimenting on lab mice:

16
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Using mustelids for their fur and extracting bear bile are too extreme. But with lab
mice, we raise them specifically for experiments. If we didn’t use them for
experiments... well, we obviously wouldn’t be able to experiment on people.

BRAMEEBIRALD T, BRMEERMIRRERK , ERUORERENE
BR#, BRIEEFHERZRIEN. BRFEMEIRE , EFREABTZRE

Animal Protein Consumption

Hypotheses Regarding Animal Protein Consumption

In the previous report, we summarized animal advocates’ perspectives on a variety of
relevant topics, including how the Chinese public thinks about animal protein consumption.
We wanted to validate advocates’ beliefs and assumptions about this issue, and developed
the following hypotheses regarding meat consumption and choice of products.

1. Reasons for and against reducing meat consumption will include:
a. Health (reducing meat for health reasons)
b. Lifestyle and status (reducing meat consumption as part of adopting a lifestyle
perceived as higher status)
c. Status and wealth (not reducing meat consumption, due to the status benefits
associated with consuming expensive meat products )
d. Foreign pressure or influence (reducing meat consumption because of the
influence of foreign media, individuals or organizations)
e. Foreign pressure or influence (not reducing meat consumption, because
foreign trends involve greater meat consumption)
2. Consumers who choose/would choose higher-welfare labels will be primarily driven
by one or more of: health, lifestyle and status, food safety, status/wealth

We found that these hypotheses regarding meat consumption were generally not supported,
with the exception of health.

Health was a driving factor, both for and against reducing meat consumption. Different meat
products were associated with negative and positive health impacts, while the same meat
product may be perceived as healthy or unhealthy depending on the consumer’s age or
health status.

Lifestyle and status were associated with some particular meat products, with different
products associated with convenience meals, family meals, and meals eaten with friends.
Neither lifestyle nor social status were suggested as reasons to reduce meat consumption;
however, as participants may have been unwilling to mention that they eat a certain way to
increase their social status, therefore we should not exclude this as a factor. Similarly,
although wealth was also not explicitly mentioned as a reason for increased meat
consumption, it was implied that richer consumers had access to a wider range of animal

17
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products, and some lower-income participants mentioned price concerns regarding certain
meat products.

In Phase 1 of this study, advocates mentioned that foreign influence, in particular opposition
to foreign influence, was likely to play a role in meat consumption. For instance, several
advocates cited growing resistance towards foreign groups and ideas in China, and were
concerned that reducing meat consumption would be perceived as a foreign trend. Foreign
products, actors, and nations were referred to many times by the participants in the study,
and foreignness was generally framed in terms of institutions, aesthetics, ideas, and brands.
Sometimes specific countries were mentioned, namely the United Kingdom, Australia, New
Zealand, the United States, Japan, and Switzerland. No lower income countries were
mentioned, and it is likely that the associations of foreignness in the study are associated
with being rich, developed and, with the exception of Japan, Western.

In this study, although participants demonstrated some negative sentiment associated with
foreign actors, foreign pressure was not mentioned at all in relation to general meat
consumption, suggesting that neither increasing nor reducing meat consumption is
significantly associated with foreign influence.

Animal Protein Preferences

This section explores the reasons for and against reducing meat consumption in more detail.

There was a range of preferences across “normal” animal products, with different food types
being associated with different prices, flavors, and health impacts. The following section
describes varying preferences across these products, from the most commonly mentioned
animal products (chicken and pork), to less commonly mentioned, such as seafood.

Chicken was seen as a cheap and tasty protein source. It was also seen as relatively
healthy, and was preferred by some participants over red meat for health and fitness
reasons, such as weight loss, muscle growth, and lowering cholesterol.

When | was in my first three years of university, | worked out a lot and ate a lot of
chicken, because chicken is better value for money. To put it bluntly, it’s just a bit
cheaper than other meat.

URTA— B X =R SMHR B EEIZISH , RASRMENEMRENLELRS |, %E
THEE—R

Pork is also commonly consumed, and the majority of participants mentioned consuming it.

Unlike chicken, some participants mentioned shifting away from pork for various reasons,
such as food safety and health:
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People have been talking about the hormonally-treated (1aizhi 3%&) pork scandal in
Taiwan, and people in Mainland China have been getting up in arms about pork.
They felt that there were [food safety] problems with pork. I'm not claiming to know
much about this, but my sense from watching the news is that pork is more likely to
have safety issues, because there are more scandals involving pork than other
meats... [I] avoid pork as much as possible, as long as there are other options.

ZHIFREREE , UWAERINRENEIL , ARCEENTR 2o —EEE##HH |
FTERX KRS, BREEEREBEN, BTR2HBENHERRNEENE ZHRLHE
i, BEERHAENIMIRLEA -, REHABRAXNXPHRENRS
Z—mILAMR. RARTRNAE CER , BEAEEFEENE,

Beef was the third most mentioned meat, after chicken and pork. Some participants ate beef
because they believe it has specific health benefits, such as for fithess and muscle growth,
while others preferred beef for feeding their children. This is mainly because their children
preferred the taste of beef.

Beef is high-protein, and | feel that pork has too much fat. After eating pork, both
children and adults can easily get fat.

SR MERNTEARESELERS  MERRMGHIEAET. RAENERE/DNEW
MARAZTZE, BREEBEW2ZEN,

Lamb, mutton, or goat products are mentioned by some participants, and imported lamb was
seen by some as particularly tasty. However, these products were avoided by several
participants because of the strong flavor or odor. This flavor/odor is referred to as Yang shan
wei ZEFEIK (gamy or muttony flavor/odor).

Because | feel that lamb has a very muttony flavor, | can’t stand it.
NERBFAET-—REENKRE, KX EES,

Fish and seafood were mentioned by multiple participants. Like chicken, fish is often chosen
for health reasons; it is “good for the brain” and “low-fat”. Similar to lamb/goat, one
participant rarely ate fish because of the strong ‘fishy’ taste or odor (yuxingweéi & 2K).

| work out, but fish is cooked with too strong of a fishy taste, so | rarely eat fish. But
fish is good for you, because it’s low in fat and makes you less likely to put on weight.

HthERS BRI EANERNMNERE  AURRIIZER , BRI 2R
KR, RN ERXNSEHELRE , TR S KIEH

Many participants ate eggs regularly, and they were broadly seen as a healthy part of a diet.

Boiled eggs were commonly mentioned as a breakfast food, and eggs were also mentioned
as part of fried vegetable dishes. They are often consumed daily; for example, one middle
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income participant said that he tried to make sure that he always ate “at least one or two
eggs in a day”.

I always drink hot milk before bed and have an egg in the morning.
B, EAXAEBXG LEZAIHSARF LW, WEEAFRELREHE-—RAXHET

Similarly, milk and yogurt are the only commonly mentioned dairy products, and are
frequently mentioned as something eaten at home. One participant mentions “always having
milk in the fridge”. They are seen as healthy additions to a diet, in particular for children.
Cheese was only mentioned once, by one mother who specified that it was ‘hard cheese, not
processed cheese’. Except for Western fast food and pizza chains, cheese is rare in China,
and higher-quality hard cheese is generally only available in specialist shops or international
supermarkets (Marketing to China, 2021).

In our house we’ve always drunk milk, and we’ve had milk and yogurt in the fridge
since | was in primary school.

BNRMWPES E4DEOZMY , RENBE L2, ZFL1FFR , BRNRFPRPBES
LikFEE—EEA,

Influences On Consumption

Health

Health concerns were mentioned frequently in response to questions about meat
consumption. Most participants saw meat consumption as generally healthy and natural, and
some made claims that meat is essential for health.

| feel that [meat] is part of what a human body needs, and every time | eat a meal
without meat, | feel it’'s missing something, and | lose my appetite.

HERZINZEBT —MABALEN—IRER , AEREETWRTIZIARRX
ZEARE, REWX

...our bodies need meat. | have gallstones, and if | don’t eat meat, | produce more
bile, and the gall stone grows. So | don’t have any other option, | can only reduce
meat or avoid it for a few days a month.

BINREAFEE. BRACKSHAEER  RRACBRER , BMEARSES ,
ARBEEARER, RRKBADE, RARRICANERMEMNHNBY , —MAAE—
HAR=KHHE T

Many participants gave health reasons for specific meat choices, with several themes
emerging.
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The life-stage of the consumer was seen as a major contributing factor to the healthfulness
of food products. For example, meat, and animal products more generally, were considered
essential for childhood growth. Children were viewed as needing dairy, eggs, and meat to
grow stronger and taller, and to aid their cognitive development during early childhood and
puberty. Some mothers mentioned selecting particular animal products, namely beef and
seafood, because they believed they had specific benefits for children’s growth.

Seafood is high in calcium, and low in fat. Deep sea fish, such as salmon or cod,
contain high levels of DH and DHA [omega-3 fatty acids], so | give them to my kids
two or three times a week. We also switch between different types of seafood,
including deep-sea fish, shrimp, and other fish.

ANEXRSEHCHEES , REEHSEE  ABGREBEANE , RINXLBEEER
BE=XaW  Ea4LHN, ERNEDHEEDHARERFIEN , AT N FIERA]
—EHEEMEH=ZREE , AGRGINGT , a0 , RINBLIRTEREHRE

By contrast, elderly people, including both those participating in the focus groups
(grandparents) and elderly relatives mentioned by the younger participants, reported shifting
their consumption away from meat. Some participants mentioned older people reducing
general animal consumption, while two mentioned reducing red meat. Although it wasn’t
always clearly expressed why older people should consume less red meat, some mentioned
a connection between red meat and blood pressure, blood lipids, cholesterol, and other
related health issues.

| think white meat is healthier. Because people in my family are getting older, and
they need to be careful about some of their health indicators. White meat is suitable
for people with the three highs (high blood pressure, high blood lipids, and high blood
sugar).

EXRBHARRERERR , BAREAMMNFLLRK , REIE-LERENER , B
BRARRN =ZSHREANRERERLE,

My mother-in-law eats very little meat, very little red meat especially, but she eats
some fish.

X BIRAZFROIZIE, iz MIREERD  EFXELREENS -

Other health concerns, both general and specific, led to some non-elderly participants
reducing general meat consumption. One participant mentioned reducing meat consumption
following a health check-up, while another mentioned reducing consumption of meat,
especially red meat, after an operation.
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I’'m currently reducing my meat consumption. | used to eat meat every day, but my
doctor recently recommended during a yearly check-up that | limit my meat
consumption. | thought I should trust the doctor’s perspective, so now I'm reducing
how much meat | eat, and I’'m doing more exercise for the sake of my health.

REANEFRBRABIEERYD , UaINESRERE  ERRLUESFEMER Bt
BTRNMFEEERVEREES , BANELEAE  BRBEXNH , ATUHRAERER
BERY, REEMBRE. MREMNRESEX.

Some meats were generally considered healthier than others; for example, participants
mentioned switching to white meat, fish, and lean meats for health reasons. Beef was
sometimes preferred as a lower-fat, higher-protein product than pork. Seafood was also
considered healthy, due to low-fat and high-micronutrient content. A few participants referred
to micronutrients, such as calcium, lecithin, amino acids, and omega-3 fatty acids (DHA) as
vital components of a healthy diet that can be found in animal products.

Protein in particular was described as important for general health, and for muscle-building,
by some participants. One participant mentioned a transition from fatty meat to lean meat
when he became interested in health and fitness, and certain meats were associated with
muscle growth and weight loss.

| believe there’s a difference [between pork and beef]. | sometimes work out, and |
will eat beef because it’s lower in fat. People who work out all mainly eat chicken
breast, beef, and other meat that has basically no fat.

RANEFRIARS , AN RECEHRBES |, C4FANERNEEHSEK. #
SHABMBLUZEME , FH , ARBEREHESER 2T LEHNANE,

There was also a belief that too many carbohydrates can have negative health impacts, and
cause weight gain. Some participants mentioned consuming meat-based meals to reduce
carbohydrate consumption, which also had the added benefit of reducing fatigue. One father
mentioned that he couldn’t rely on carbs for his work, making meat necessary for his
functioning. This suggests that meat is seen as the main alternative to carbohydrate-based
meals, and that negative associations with excessive carbohydrate consumption can push
people towards eating more animal products.

If you expend a lot of energy, | don’t think you can just rely on carbs to sustain
yourself. Carbs aren’t enough, so meat is a necessity.

REFEBL KIFRFERKREZFNE, BRBABRTRAB., IARRBRAR— M4
=0
A A0

Some participants expressed a belief that animal products can contain substances that may

be harmful for human health, in particular, “toxins” produced during animal slaughter. For
example, multiple participants mentioned that toxins may be released by animals that are
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slaughtered in conditions of fear and distress. Participants also noted that less fresh
products, such as crayfish/lobsters that are eaten long after being killed, can also produce
harmful substances.

I've heard that when animals are being slaughtered, if they get scared, their bodies
will release toxins. If people eat their meat after this, it's not very good for their health.

BHWIHEIRENWEZRONR , WRCIZIRTHIE  CREIAIBHEER,
MBAREZNE , XN EERT2E5I85F.

Some of the products used in animal agriculture were also seen as harmful to human health.
Participants mentioned concern about antibiotic use in animals, and about veterinary
supplements used to promote growth of lean meat, known collectively in China as % %5
(shou rou jing) or ‘lean meat essence’. These products were mentioned negatively in the
focus groups, and one participant mentioned a court case related to banning these products
in Taiwan.

While many participants mentioned general food safety concerns, some raised other more
specific concerns. One participant mentioned seafood being tainted by toxic waste and
nuclear waste (from Fukushima), while another mentioned that some animals, such as frogs
for human consumption, were raised in gutters. Zoonotic diseases were occasionally
mentioned, in relation to wild animals and stray animals—importantly, no participants
mentioned them in relation to farmed animals.

Social Context, Tradition, And Customs

Some participants framed their meat consumption in terms of eating differently depending on
specific social contexts, as well as traditions and customary eating habits. Some
participants, especially those unmarried or living away from their families, were more likely to
eat alone, and mentioned ordering individual meals for themselves. These meals generally
involved only small amounts of meat, for example, noodle dishes, dishes consisting of rice
and a meat, vegetable, or fish topping (gaifan &1Rk) and meat-filled buns (baozi & F) were
mentioned by participants. However, communal and family meals were also frequently
mentioned. In China, these generally involve multiple shared vegetable or meat dishes
placed in the center of the table, while everyone at the table has their own bowl of rice and a
pair of chopsticks that they use to place the vegetable or meat products onto their rice
(Zhang, 2020). In general, the more people there are, the broader the variety of dishes.

Several participants in the focus groups mentioned eating more food generally, and more
meat dishes, on these social occasions. As one host is generally responsible for preparing or
ordering food, they are conscientious of ordering a wide variety of foods, including different
meat dishes, so that everyone can have something they like. Only preparing or ordering
vegetarian food can be seen as stingy, as vegetarian dishes are generally cheaper than
meat dishes. This coincides with a result from our Phase 1 report, where a participant
working for an NGO mentioned feeling obliged to order meat when meeting with
stakeholders. One participant from the group interviews mentioned that:
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When we go out to eat, there’s always more meat. If you invite friends to eat with you
and only order vegetarian dishes, people will think you’re pretty stingy.

HEZHMEABES , — T RERGRAR—BIZER , MRBIRXMIE , F&UN
RUMRBEENERARS , MRUEMRER | I FRERIN.

Food and meat consumption in social settings may include some nuances that are distinctive
to the Chinese context. While eating more in social settings was more frequently mentioned
than limiting food consumption, one participant mentioned eating less with people she was
less familiar with.

If | went for a meal with people I’'m not too close to, like at a university society event
with a lot of people. | definitely wouldn’t feel as comfortable as | would with close
friends, and | wouldn’t order too much meat. I'd eat until | was 70% full.

INREMMXR—ARED, LIV LA 2R, BRHAXLRS |, BHRENER
BEMRARRBAMARIL BEFAR, AFERAEA, £HEE,

While this may simply indicate a preference for spending more time with close friends, the
explanation for this phenomena may be culturally specific. Group meals in China traditionally
comprise a host-guest relationship, where the host pays for a meal to express their
generosity, or out of a sense of duty. When eating with strangers, the host generally
encourages guests to eat, but guests may be concerned about incurring a social debt (gian
rénqing R N'1%) if they eat too much expensive food. With close friends, social debts are
less relevant, and people are able to enjoy eating more freely in this context. Another
component may be that ‘overeating’ on the host’'s dime may seem uncultured or desperate,
especially in social contexts with less familiar people. People may assume that eating a lot of
meat and other expensive food products suggests that the guest cannot afford these foods,
and is taking advantage of the host’s hospitality to eat as much as possible.

Participants also mentioned influencing others’ eating habits during social eating occasions-
one participant mentioned someone being encouraged by family members to eat more meat
or animal proteins.

Other people try to persuade [my mother] to eat more meat. [They say: ] How can
you not eat meat? How can you not even eat eggs?

BIAENM , BIAZGM , IRELABEFIZALE ? RELESEEHREIE ?

There are also cultural factors influencing diet in China. All of the participants were urban,
ethnic Han, therefore some of the differences between rural and urban, and minority/Han
were not captured in the study; however, some regional differences were captured. For
example, people in coastal areas ate more seafood, and only northern participants
mentioned eating donkey meat. Although there are many well-known differences between
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regional cuisines and eating habits (Zhu et al. 2013), these were not emphasized by our
participants. As previously noted, one student mentioned eating wild animals, because it was
common and traditional in Guangdong.

Some participants associated eating habits with Chinese national identity. One father
mentioned that, in China, “food is culture,” and he contrasted this with a perceived
disconnect between food and culture outside of China.

What'’s the biggest difference between us and foreigners? What we eat is our culture,
but what foreigners eat isn’t culture. What they eat isn’t important, what we eat is
really important.

HMNBREABRREBRANAERMT AL ? RNERRNHIL , IMNREAAREZTR
Xk ARZHLFEE, RNEZAAREE,

Finally, religion was an influence on the meat consumption of some participants, and two
mentioned religious reasons for reducing meat consumption. One mentioned that a Buddhist
family member had reduced their meat consumption for religious reasons, and one
grandparent with a Hui Muslim son-in-law explained that he didn’t eat pork at home since the
man married his daughter. No other participants mentioned that they were religious, so it's
unlikely that religion influenced their diet. However, Buddhism is commonly practiced in
China, with an estimated 18% of Chinese people identifying as Buddhists (Pew Research,
2012), and this sample may not have captured the true extent of religious meat reduction
among Buddhists (Tseng. 2017).

Terminology For Taste, Sensation, and Enjoyment

While the satisfaction and pleasure from eating animal products may be prevalent across
countries and cultures, the specific terms used by Chinese consumers to describe these
feelings and experiences may be relevant for marketers of high-welfare and alternative
protein products.

Many people expressed enjoyment from certain kinds of meat, and many mentioned finding
specific kinds of meat particularly enjoyable. Some expressed this in terms of happiness,
while others used distinctive Chinese terms to describe the enjoyable taste or mouthfeel
sensations. For example, the concept of xiang (&) or xiangwei (Fk) was commonly
brought up, and can be confusing for non-Chinese speakers. The term xiang (&), often
translated as “fragrant,” refers to either a good smell or a distinctive taste, which doesn’t
have a direct translation to English.

The texture of meat products was also seen as very important. Mouthfeel (kéugdn O %) is a
more common word in Chinese than the English equivalent, and it is often mentioned in
relation to meat products. People used positive terms to describe soft, melt-in-the-mouth
meat products, while using more negative terms to describe dry, hard meat products (see
table below).

Many groups refer to meat as more filling than vegetarian food and seafood. Feeling full is
seen as an enjoyable sensation, and filling food is seen as better for weight loss. There were
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a few distinct phrases: ding bdo Titf, baofugan tBEREL, and kéufugan O FE R used to
describe fullness, and all of these terms are positively valenced. Some food was also
associated with positive bodily sensations, for example, eating lamb/goat was seen as
‘warming’ in winter.

Some participants mentioned disliking the taste of certain meat products, and framed this
dislike in distinctive ways. Many participants found some kinds of meat (lamb, seafood)
particularly unpleasant, and used the Chinese terms for (slightly) rotten, tainted or gamy:
(xingwéi BBRK; saowei BBEK; shanwei FEIK). A few participants mentioned
friends/acquaintances that don’t eat any meat because they don't like the taste/odor of meat
more generally, and used this term (xingwéi B2k ). Chinese cuisine often tries to hide the
meaty and fishy flavors of animal products (quxing Z#2), especially lamb and fish (Zhong
and Lu, 2017), and some participants mentioned their aversion to these stronger tasting
meat products.

Table 1. Table of Phrases Used to Describe Eating Sensations, Taste, and Mouthfeel

Chinese English Translation

|in%g ek Meat increases dopamine
Tz T SR AR AR 0 ! If food is tasty, this makes you happy!
HRBEER N T IZHIEEIR | eat seafood so that | can taste the
freshness
JEE Utk bk Mt Y AR e 0 7% That kind of juicy, oily mouthfeel (positive)
A AR B A melt-in-the mouth feeling (for meat)
BARXRERIZEANOR , KEBTLLERE | don't really like the mouthfeel of pork, it's
SEFNEE quite dry (Chai %, literally ‘like firewood’)
and tough
Z Iz A LRI If you eat a lot of meat you really feel full
MERBIZAMIEELSEE, MRLREMWIE | feel that eating meat makes you feel full,
B, MEBRTEZ K and makes it more difficult to get fat
BRAR—# The ‘fragrant’ (xiang) taste makes the
difference

It tastes really ‘fragrant’ (xiang)
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Purchase Considerations

“‘Quality” Is What Matters, But Animal Welfare May Benefit

Participants frequently stated that they wanted quality meat for taste and safety reasons, and
that this affected their purchasing decisions.

Several participants mentioned that low-quality meat lacks flavor, has a less pleasant
fragrance, and is associated with safety concerns. Many currently available animal products,
especially those bought in regular markets and supermarkets, or consumed in restaurants,
were described as ‘lacking meat flavor’ (méiyéu rouwéi ;% B AK) or, for milk, lacking the
milk flavor/fragrance (méiydu ndixiangwéi i%& & i & 1K) that milk should have. These
products were compared unfavorably to various high-quality products, foreign products, and
the food eaten in the past.

A father believed that today’s pork wasn’t as tasty as when he was a child, as did one
grandfather who had lived in villages in his youth. He attributed the good taste of the meat in
the village to the fact that the animals were allowed to roam freely, giving the following
description of meat products in the past:

The chickens, ducks and pigs raised in the villages were all allowed to run around the
mountains freely. The pork we used to eat was really tasty, but these days pigs raised
in enclosures definitely have worse living conditions -- they can’t see the sun, for
example.

HLBEAERNE , MRS CIEW , MERFNEEANEL EBNBIE , R
AT BT AR RIFIZ, REXMBFEEFRMFE L, BRI ARG AH

Some participants voiced concerns about antibiotics and hormones. Additionally, another
concern mentioned was injecting water into meat to increase the weight, so that it could be
sold for a higher price. Some participants also had strong impressions of recent scandals
(local, national, and global) that affected their perception of the quality and safety of current
meat products. For instance, participants mentioned scandals that involved higher-quality
meat being secretly replaced with meat products from other species that are associated with
lower-quality meat, such as horses, rats and stray cats.

Sometimes, when | order beef or lamb from a takeaway or at a restaurant, | notice
that it doesn’t really seem like beef or lamb. It seems more like the meat from another
animal that has been made to taste like beef or lamb. Later my mother told me that if
you buy meat that doesn’t have any flavor, for example in beef noodle dishes, it may
actually be horse meat. Also, when you get frozen kebabs for barbecuing, the “lamb”
kebabs are often actually made from chicken.

BERHMRRERER-LERARERALEH - LEFFAH, RREECHRETRFARFH
SHMBYNA , RELIMT , FRBRFTA , BFHR, EREBUXKIG | 2
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BRE, LS RNMTATRER DA, EAR , MRML, KK, i, BRhERMELE IR
—BREBERF, FARERX, RRSHEIGHEME.

How Do Consumers Gauge Quality?

Chinese consumers used a range of characteristics and heuristics to identify a product’s
quality, though some had concerns about this and how/where to find quality products.

Several types of products were considered to be higher quality. One is (ti L), and translates
literally into “earth” or “soil,” but can be more accurately translated as ‘village-raised’. For
example, ‘village-raised pork’ (ttizharou %K) and ‘village-raised chickens’ (i £39) were
frequently mentioned, and were perceived as higher quality products. Organic (yéuji B #1)
and green (liisé £ &) products are also mentioned in relation to these meats. These terms
were not used for fish or sheep/goat products.

Imported products were also generally seen as higher quality; in particular, dairy, beef, and
lamb from Australia and New Zealand were mentioned as common choices, as were dairy
products from Hokkaido, Japan. Although most participants bought mainly Chinese meat
products, one father stated that he only bought foreign-produced products and didn’t trust
domestic brands. Although most views of foreign products were positive, one participant
briefly mentioned a Taiwanese referendum over importing meat from the U.S. that has been
produced using the feed additive ractopamine, a kind of ‘lean meat essence’ (shouroujing; ¥
A#5) product that has been banned in China (FSIS, 2022), suggesting that not all foreign
meat is seen as healthy.

In Australia and New Zealand, the milk is high quality, but why is our milk not as
good? Our cows eat more straw, so the quality is different.

A LABL ARG BR AN T B 22 R A RN X A N1+ B4 R s &, BBRATNF WA A
ME—RE?HNCHBRNTESW , NW , REFRF—#,

There are certain premium product lines and brands that were seen as being particularly
high quality, while other products were seen as inferior. For example, multiple brands of milk
were viewed as superior to others: Yili Premium (ff#|& #), Lanshan (#1), and Telunsu
(¥©771) were all mentioned, and sometimes this perception of quality is supported by a
perception of better flavor. However, one person mentioned that they expected a premium
brand to be good, but was surprised to find that the quality wasn’t that high. Another
suspected that the higher and lower grade milk products might come from the same cows.

I get Yili Premium, | drink that a lot, and I've been drinking it for a while. | used to

drink normal milk, but it doesn’t have that milk flavor/fragrance, and Yili Premium has
a better mouthfeel and more nutrients .
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FPHHERNMANEE  RAEREXNMNETRS , REAE-EBNEZX . EREH
B, EREMPER. MBERTOBRFAEEREEFIINES L, MAOR
ReF

Maybe it’s all a gimmick from the companies... Telunsu is more expensive than
regular Yili and Mengniu milk, but maybe it’s just that they advertise well, with good
slogans. They make people feel high-class or higher status, but the only difference is
that they’re given different labels. [The milk] comes from the same cow. People are
just paying for the labels, that’s how | see it.

ATREXIE RN —NEXE , REBRFHLEN , HeHRRLEEN , IMERRFE
#Bt. ERE , BIEXFH AR EHNE  ARBEN LA ARSHRAS RN,
XM RERCH XA T —RFD , EREAEXFAMHHRM—KF 5 EFFHK
#, BRRWET — M ENEREME —TREN T —IMrE |, ARAXMRERXRE
T, XERRHNER,

Aside from milk, three premium product lines were mentioned: Zhengda (1IE X) and Shanmu
(Ll ) for general products, and Degingyuan (£ /&) for eggs. Although they didn’t specify
the brand, one participant mentioned high quality eggs produced with a Japan-China joint
venture that could be eaten raw, unlike domestically produced eggs, which many Chinese
consumers believe cannot be eaten raw (Mineni.com.cn, 2019).

Although the marketing for premium products, such as Telunsu milk, often implies that the
animals involved are raised in certain ways, there are other premium products that explicitly
state the method of production. For example, insect-fed chicken eggs (chongzidan ¥ %&),
grass-fed chicken eggs (caodan E %), and grass-fed beef/milk products are mentioned; one
participant mentioned that China now has more of these products available. Free-range
(sdnyédng #13%) products were also mentioned. These products are generally mentioned
positively.

I've bought [high welfare products], for example, there are eggs that come from
free-range chickens, and free-range pigs. Although these pigs or chicken products
are much more expensive, | proactively buy these products, or organic products, for
my child’s health.

XS, LHWMEENEWN  RE—LL  LLMEHFEH , RERFNE, RRBIER
BEANMELERS , ERATHRENEFRE , BNBLEFHEXBFN , HER
IR Mo

The breed of animal and particular cuts of meat were occasionally mentioned as indicators
of quality. One high-income participant mentioned that China now had a breed of white
chicken considered higher-quality, which was previously not produced in China. Black pigs
were also considered to be tastier breeds. In terms of cuts of meat, one participant (from the
lower-income group) mentioned that he didn’t know about certain cuts of meat, like rib-eye
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and filet until recently, but that he had since become fond of them. Others mentioned organ
meat, with some participants choosing liver and other organ meat for health reasons.

There were slightly diverging opinions on the best places to buy meat products. One
grandparent mentioned that buying directly from the farm improved quality, while one father
thought that buying from large, international supermarkets (Costco) as opposed to local
markets was a better guarantee of quality. One participant mentioned that products sold in
supermarkets or chain stores have been through the relevant health and safety authorities,
so people feel more comfortable buying these products. Regional food types were also
mentioned, and understandably, eating seafood in coastal towns was seen as better than
inland cities.

Finally, while fresh products were generally preferred, some methods of processing were
seen as positive, such as pasteurized milk. As milk is generally UHT (Ultra-High
Temperature) processed in China, pasteurized milk is more of a high-end product. Also,
there was some mention of how carcasses are treated directly after slaughter affecting the
final product. Meat such as pork is conventionally chilled after slaughter in developed
countries, but this is not necessarily the case in China, where it may still be sold directly as
‘warm meat’, which causes lactate to build up in the muscle meat and the pH to drop,
making the meat more acidic (The Guardian, 2020). This process of chilling is referred to as
acid removal (paisuan #EE&) by participants.

You can’t always guarantee the quality of meat. Although the government should be
monitoring this, | trust some patrticular brands. | believe that their methods of cooling
and processing meat make the flavor a bit better, so | buy their products more often.

ENEHREFTRARRIL  SRUBEBFELEXR , BERREREMER M,
MEERETREN—L BRALHFRIE - LLENEFREST K, RREAX
MEZ—R,

Welfare Can Imply Quality

Although free-range and village-raised animal products were sometimes directly associated
with better flavor, these purchases were generally made for the sake of improved flavor and
quality rather than out of concern for farmed animal welfare. Several people stated that
these products were tastier when compared to mass produced products.

In Changsha we can often find village-raised pork. People in villages produce it, and
they raise their own pigs... It’s a lot more expensive than the commercially reared
pork you find in the supermarkets; and we’ll sometimes buy it.

BAmLEXA , B, ROXHERMNKDXDH  BEHMERREX N LERW , RIYER

B4 TARKNBRFOBNERSE — L, X MNETSRA LA KA
RERRS , BMTEEX—&
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The quality difference concerning higher welfare products was also expressed in terms of
safety and appearance; for example, one grandparent mentioned that the yolk of higher
welfare eggs was a darker shade of yellow, and had a better, stronger flavor.

As previously mentioned, several people believed that animals that die in pain and fear (e.g.,
through inhumane slaughter practices), will release harmful toxins.

Other Considerations

Apart from quality, a range of other considerations were mentioned—for example,
convenience. Fish was considered inconvenient for parents to feed to their children, because
of small fishbones (which tend not to be removed before cooking/purchase in China), and
preparing certain types of seafood was described as inconvenient. Some food formats were
also viewed as more convenient, such as Western fast food products and dishes with rice,
meat, and vegetables in one bowl (gaifan Z1R).

Value for money was also considered a relevant factor, and price is commonly mentioned in
relation to meat choices. In addition to choosing cheaper varieties of the same meat, a
student also mentioned choosing chicken over beef, despite preferring the taste of beef, due
to the price. A father mentioned that village-raised pork was particularly expensive, and that
he didn’t generally buy village-raised products, despite the taste being slightly better. No
explicit questions were asked about what kind of premium customers would be willing to pay,
but one father mentioned that he would only pay a 20-50% premium for more nutritious
products, but not higher.

If you put a [high welfare] label on the product, and the price is 1.2, 1.3 or 1.5 times
the original price, that’s okay, but if you put that label on and the price rises by an
abnormal amount, why bother [paying that much]?

IMERMRMY TR, RAB1.2M5 , 1.3@JE1LE , RRET |, RXIRE-U , R
XMER BRI, FBRTLIE ?

Finally, there is a desire for novelty, and many participants mentioned trying or being willing
to try different meat products, such as higher welfare products. However, not all trials led to
continued purchase of this product. One participant said that she had tried high-welfare milk,
but it didn’t taste very good, so she didn’t continue to consume it.

Perceptions Of “Animal Welfare” (Dongwu fuli 31¥11&%x)

“Animal welfare,” translated as dongwu fuli zh¥)%&F, is not a commonly-used term in China,
and, unsurprisingly, the concept was unfamiliar to many participants. Prior to the writing of
this report, we had also developed a set of hypotheses to test, which were based on beliefs
held by animal advocates in our previous report.
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Hypotheses Regarding Animal Welfare

In the previous report, we summarized animal advocates’ perspectives on how the Chinese
public thinks about animal welfare. We pre-registered the following hypotheses regarding
views of animal welfare for this study:

1. Consumers will be more positive toward animal welfare when it is defined in terms of
the Five Freedoms (with a focus on physical health, emotional health, and natural
behavior) compared to when it was presented using the term dongwu fuli z1¥)#&%!,
which has been described as sounding closer to social benefits than basic needs.

2. Consumers will not accept much personal responsibility for animal welfare.

To test these hypotheses, we first asked the participants about their thoughts on the term
animal welfare (dongwu fuli zh ¥)%&#), then they were shown a video explaining the concept
in terms of the Five Freedoms (freedom from hunger and thirst, freedom from discomfort,
freedom from pain, injury, or disease, freedom to express normal behavior, and freedom
from fear and distress). We found the two hypotheses related to consumer attitudes towards
animal welfare to be mostly accurate. As expected, there was some initial confusion related
to the term dongwu fuli #1488 from multiple groups, and consumers were more positive
towards the Five Freedoms framing of animal welfare, as represented in the first video.

The idea that consumers should accept responsibility for their purchases was also
mentioned by some groups and individuals, but not others. However, no participants
completely dismissed the idea of personal responsibility.

We now go into the details of our key findings below.

Uninfluenced Perceptions Of Animal Welfare

Before being introduced to the concept in the video, only a few participants had heard of the
concept of animal welfare explicitly, and most were unable to describe it accurately.
However, upon hearing the term, many participants made relatively accurate assumptions
about what animal welfare referred to. Several participants correctly identified key
characteristics of animal welfare, such as improved living conditions, better treatment, living
environment, and some differentiated animal welfare thinking from ideas related to
vegetarianism and ending animal farming.

[Animal welfare refers to] letting animals have better lives. Practitioners of animal
welfare might be volunteers, they might focus on protecting animals and letting them
live better lives in the time that they have. As | understand it, they don’t necessarily
oppose Killing or eating animals- they aren’t necessatrily vegetarians.

UBESE — K. RRARNRENEIMENSEANGE. XI5 AHE i

XEOEREE , B TREFHY , HYEFMBREZF., EBBESHT— R
MR ATREM | FAVIEAEW | twiF M AT A TR R HE R Y, BiFR2
REE
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[Animal welfare refers to] better treatment in slaughterhouses.
EREGEANSFESF —~

[Animal welfare refers to] treating animals as fairly as possible, having concern for
their quality of life, their environment.

REFFWENFDY , RENENWEERE , £ERFHERKO

Some participants had much more in-depth understandings of animal welfare. This was
partly due to professional experience: one participant had experience in animal rearing and
was aware of welfare concerns related to automatization of slaughter practices, while
another had previously worked for an international NGO, and was aware that welfare was
connected to environmental factors, humane treatment, and feeding practices. Some were
also aware of potential trade-offs between increased welfare and profitability.

I think | understand [the concept]: normal chickens are kept in cages. They aren't
able to move, which allows them to get fat more quickly. But with animal welfare, they
would be able to run around, exercise, lay eggs where they want...Caged hens in a
small space get fat very quickly, and their eggs are collected directly, but if they are
raised in an open space, someone has to collect the eggs, which requires extra labor
costs. The costs of the land may also be higher.

HETREANE, RTREEBECREXENERN , N TLEEK , ERMTE3% , ER3
MEFTRESERNUECSEN B2EKEY. BCENREETE, FREHGERER , ©
MRAXAN—RZER , RIFECTEES , ERENRIR , REETTERERELXK,
EREMREAFEMNMIMERE —Hib EHME |, BEFREEERN , HHRESH
AL RAEEEX—RBFEA.

However, there were also many misunderstandings and expressions of confusion in
response to the term. As with the term ‘welfare’ in English, fuli ¥2%| in Chinese can refer to
services provided by the state to workers or the unemployed; it also refers to non-monetary
employee benefits. There may also be distinctive connotations of welfare connected to
China’s socialist history. Those unfamiliar with the term seem to have inferred that it was
connected to other definitions of welfare.

Although not necessarily incorrect, some participants also thought of welfare as giving
animals more than a basic standard of care. This may involve ‘luxury’ or ‘excessive’
treatment of animals, like providing massages and music to make animals happier. This
interpretation may also reflect the participants’ impressions of how animals are raised in
China; some participants believed that animals are kept in appropriate conditions in China,
and few mentioned awareness of welfare concerns within the Chinese food system.
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There’s a way of slaughtering pigs in Germany, which can improve meat quality. They
let the pig listen to music and give it a massage, then they gradually release a gas [to
kill the pig].

ZEA—MRERENAR  RIRETRSILXIMAREEMNFR TS IEBNER
BWER , RELTRE, REMEEHNEREABN—FS4E

We already have the technical and management skills to give animals a comfortable
living environment, to guarantee they [are able to] express their natural behaviors,
and avoid harmful stimulation. | feel that, considering large-scale, intensively raised
meat animal production, we don’t really need to give [these animals] excessive
welfare.

HINELUENBREEEESLTUMIEILL. BLHY. BEENINE | E BRI
Xt RERZBHERBHN, RERXESE, NRERVENCHREAN ML ABERN, FFEH I
LR, LD Y. B MARBRELEE, tIEXTEMAENEFE

Several individuals had a relatively accurate understanding, but assumed that pets and
companion animals were the focus of animal welfare, rather than farmed animals. Another
interesting misunderstanding was that it related to rewards for animal owners or those who
helped protected animals.

If someone wants to kill a protected animal, and if someone sees this person, | can
report this person to the government, and the government will give me welfare (a
reward).

MRHRBRTEXNHYRFFIYUNE, RBRUBFLXA , EERXNEYHE
ER, BFRTREXAT , RELBNERSLRBINRZIER

I think it might be, for example, when people raise cats or dogs, and they will allow
me to immunize the pet for free and reduce the cost of my pet insurance. And if |
adopt an animal, they will give me vouchers to spend on things, efc.

HRABLTRBMRLMAERBOTFETNH , SBFARURERITITH , 2LENE
HMERBRLSER, AERRAFTNXM , MRBRIF—1IY , RELRARBERSM
N: o]

This indicates that the term may create a few common misunderstandings, in particular the
idea that it involves ‘welfare payments’ to individuals.

Advocate-Influenced Perceptions Of Animal Welfare

This section explains the views on animal welfare that were expressed after participants
were exposed to different media. The first example was a short video defining animal welfare
using a framing based on the Five Freedoms concept. The rest of the examples were article
excerpts about: “voting with your wallet” (i.e. buying higher welfare products in order to
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express approval or disapproval of a given animal-rearing practice); recent animal sentience
laws related to crustaceans in the West, with information on how to stun lobsters before
consumption and a dog being deliberately killed by an explosion for the sake of a film; and
finally, how Confucius’ beliefs may be related to animal welfare.

Associations With Other Concepts

After being shown the media, participants associated animal welfare with numerous related
concepts that they had some familiarity with.

Many participants identified with the idea of protecting animals from excessive cruelty.
Throughout the discussion, several interviewees mentioned excessive and unnecessary
cruelty to various animal species as something to be avoided. Multiple groups and
individuals were upset by the idea of cruelty to dogs and cats, killing whales for food, cruelty
to circus animals (elephants), animal experiments, bear bile extraction, and exploitation of
fur animals.

The idea of humane slaughter was mentioned by some participants after exposure to the
media pieces. For example, there was an awareness that traditional slaughter methods,
primarily using knives to slit the throat of an animal, were being replaced by boltguns and
similar methods (Sixth Tone, 2016). Participants considered this to be an improvement,
making slaughter more humane.

After being exposed to a video explaining the Five Freedoms concept, certain ideas
associated with the Five Freedoms resonated with the participants. For example, improving
the living environment on farm animals is very frequently mentioned approvingly:

I really approve of this video- it's saying that we should improve the living
environment for animals.

BHEIEERRXM , MRV EEHFNXTEFIRE,

After the first video, the natural habits of animals were mentioned frequently, and the
concept seemed to resonate.

I approve [of the video], because it’s talking about paying attention to the natural
habits of animals and making them happier.

HLRIAE , RNHNESEN THY , FET - LEBSN - L34 | ILeREN

The other concepts, such as emotion and stress, physical issues such as diet, hunger, and
thirst, as well as health and pain, were mentioned less frequently. However, groups
approved of animals needing fewer antibiotics and being raised in a more natural
environment, perhaps due to health concerns associated with excessive antibiotic use,
which were also mentioned.

35


https://www.sixthtone.com/news/1272/first-ever-standards-for-humane-slaughter-of-chickens-in-china

- \Vfaunalytics

Moral Status Of Animals

Although participants rarely explained it in detail, the moral status of animals was frequently
referred to throughout the discussions. Most participants saw animals having some kind of
intrinsic moral status, which they described in several common ways.

Some participants framed the argument in terms of natural rights, for example an “equal right
to welfare’. One argues that we should treat animals like ‘lives, rather than just livestock’
(shéngming ér bushi chushéng £ dn A2 & & ). Note that two concepts of life were used
by participants: a moral or spiritual concept of life (shéngming 4 @5 ) that implies something
to be valued, versus a biological concept of life (shéngwu &) that does not imply any
particular value. For example; one participant said that both lobsters and dogs are shéngwu
(£4¥1), but dismisses lobster welfare as unreasonable—like most participants, as discussed
below. This is an important distinction for animal welfare groups to be aware of.

| believe that we should value every life animal. Animals are like humans, they have
life (shéngming %15) and a soul; they’re not just a piece of meat on the dinner table.

ERBNZEES—NMEDE , BERSY , CER—IBRA—#  MERLES , AR
M—A s, MAREEER EMN—RA,

The sentience of animals and ability to suffer was raised explicitly by a few participants, and
dogs and farmed animals are generally viewed as sentient. People disagreed on lobsters’
sentience and ability to feel pain: it was described by one participant as ‘science fiction’,
while some participants believed that they probably could feel pain.

Regardless, animal sentience and consciousness was seen as something beyond the
realms of everyday consideration by the participants. A common phrase from the well-known
Chinese philosopher Zhuang Zi—*“You are not a fish, so how can you understand the
happiness of a fish” (Zi féi yi an zhr yu zhi lé- F3IE & R H & 2 5R)—was used by two
participants to represent the idea that we have a fundamental uncertainty of the preferences
(or even the sentience) of animals.

Notably, people who implied that animals had sentience and the ability to suffer used the
term ganzhi B %N (implying ‘the ability to feel’), rather than yishi &R (implying ‘a subjective
consciousness’).

| believe that animals have the ability to feel, this is probably beyond doubt. While we
may not exactly be able to communicate, when you stroke a cat, you still know that it
has feelings. In fact, other animals like pigs and chickens also have the ability to feel,
but ultimately, they are made to be used by humans.

HXRRBIVRBRAN , IMNZ2RBREN . EXBINTERIURRETR
E3RR, BRLMB/NEKIRET — T, EVBEE , EXERAF-LRBA EE
WHREEEWSMEEERAN , BR&EATE , BERNAKXMA
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There may also be spiritual or religious understandings of the value of an animal, but these
were not stressed in the discussions. Traditional ideas of having a ‘soul’ or a ‘spirit’ are not
mentioned in detail, but one participant mentions animals having lingxing (R %), which
implies a spiritually valuable existence, akin to a soul (linghtin Rz{).

Brain complexity was mentioned by one participant as conferring greater moral status and
thus deservingness of welfare, as was having the ‘same color of blood’ as humans. Both of
these ideas suggest that connections and similarity to humans may make the concept of
animal welfare more acceptable. Consideration of brain complexity in particular indicates
that some participants may consider the rational implications of an animal’s ability to suffer.

Monkeys are more closely related to humans, and they can express emotions, so |
can't tolerate the image [of eating raw monkey brain]- it's too gruesome. But seafood
animals often don’t have red blood, no blood is spilled, so | feel that | find it easier to
cope with the idea of eating seafood.

BN ATRREFREMNARSLEBREI - , AFtHaRE, RRESHMEEEMFEE
B, AEHLLRME, BBHXNERARM LALLM , BRBFAMRERN, RREE
MREBIMAIEE, FTREMOEE. LRAEBES —&

Perceptions Of The Human-Animal Relationship

As well as their intrinsic moral status, different aspects of relationships between humans and
animals may shape how animals’ moral value is perceived, and how humans justify treating
animals in different ways. While many participants believed that the concepts of farmed
animal welfare were unimportant or unrelated to humans, several of the focus groups
stressed the connections between humans and animals, and linked human to animal
welfare: specifically by arguing that better animal welfare can benefit human welfare.

In addition to improved meat quality, some spoke of other tangible benefits, such as better
hygiene conditions for humans.

If you treat pets and stray cats and dogs better, you can also reduce their harm to
humans.

MLZEYFRL TR | TR, RAEMFHIFFER AT LUR DX AR — LG E W2
KW,

Companion animals, such as dogs, were universally accepted by participants as deserving
welfare, mainly because of their relations to humans. Participants described dogs as “the
friends of people” (géu shi rénlei de hdo péngyou ¥R AFEKF IR ) and said that they
“understand our humanity” (géu shi tong rénxing de ¥ 2@ AT #J). In contrast, an animal
without this connection to humans may be dismissed as being ‘part of the food chain.’
Certain animals, such as those seen as pests, are particularly dismissed.

37



- \Vfaunalytics

I think that, in theory, all animals should have animal welfare, because they all play a
role in the whole natural ecosystem. But | personally feel that we can compare these
[farm or companion] animals to pests, or some dirty animals, like cockroaches or
rats. [For these animals] | think it’s better if we don’t give them welfare.

ERBNZAANIMHRNZTAZAIPEFNN , REERE , BAENBRE
RKEARENESELIPHEE-—EHEHN. BRBRNMARUENE , RRXBEEARW ,
ER-LHBRRAZN - EBRRE-EN , LNGESRE , EEW , EREEIERT
EHHLLBT

One student said that only animals that humans had extensive contact with were deserving
of welfare, therefore the value of animals is related to the extent to which they encounter
humans. Another concept in the human-animal relationship is reciprocity, one participant
argued that animals that do things for humans should be given welfare. This can even be the
case for non-charismatic animals; one father argued that bees should be given some
welfare, because they produce honey for humans:

| think that if some animals improve welfare for us humans, like bees, | think they
should [be afforded welfare]. Because they produce honey, they are an important
part of our lives. But some birds are only there for us to admire their beauty. What
would be the difference to us if they existed or not?

ERBRY, NERBLHYATUNBMNARKERRG , LW EE, EXETU E
NEHEEZERER , EREMNEFTFH— , RRGREZEN—MAAIS , BRE &
53X, KERMXBEREMEN , AX-ERRFAEXELR  CHXFIERE ?

These quotes illustrate a theme: that the relationship between humans and animals is
defined by animals’ perceived purpose. For instance, participants mentioned that while pets
are ‘meant to’ accompany humans, farmed animals are ‘meant to be eaten’, therefore
shouldn’t receive too much concern. Wild animals were a special case, while some implied
that they have less value, due to their lack of connection with humans, others mentioned that
some animals have an ‘ecological purpose’: for example, one participant saw whales as
“living fossils” and therefore having particular value.

Some participants felt that treating animals well before killing and eating them felt
contradictory. This could indicate that welfare is unnecessary, because animals intended for
human consumption are ‘going to die anyway’. However, this sentiment could also suggest
that taking the step of viewing animals as morally valuable creatures would mean that we
should reduce consumption of animals, rather than trying to increase their welfare.

One concern | have with the video is that | feel that we only rear animals because, in

the end, we want to eat them. If we give them welfare, then, to put it harshly, it feels a
bit hypocritical. | feel it might be better to get us to reduce consumption instead.
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Mz B RBRRRREVNRABRMNFENNENRERLRERCEN] , Lt
MNPXEEINAR , RREBRE—R , MRUENER—K , BREARMNE. BREFH
REEFHEMEANX — iR EREHER

Caring For Animals As Part Of “Being Good”

Some participants viewed providing animal welfare as an aspect of morally good behavior,
though there are different conceptions of what it means to be or do good.

Firstly, individual responsibility is one lens through which morally good actions were framed.
For example, acting according to duty and reciprocity was emphasized by participants.
Participants believe that people should be responsible for their pets, and express
disapproval of people who raise pet animals irresponsibly.

When asked about responsibilities, a mother suggested that people should be responsible
for not buying animal leather and products that have been tested on animals, as well as
reducing meat consumption. By contrast, another mother reported feeling a little ashamed
for eating so much meat, as she was becoming aware of the poor conditions for animals.

On the other hand, some took a more macro view, seeing animal welfare as a responsibility
for society or humanity. A grandparent said that protecting farmed animals was the civic duty
of all citizens. While some participants thought that China already had high welfare
standards, several stated that more needed to be done and that there was a group or
individual responsibility to improve this. For example, a grandparent acknowledged poor
environmental standards on farms. Other participants also mentioned that children needed
to be educated in this area.

The broader framing of animal welfare as a moral responsibility for humanity was also
mentioned. The related concepts of humaneness and humanity (réndao A& and rénxing
A1) are frequently raised by participants, with the implication that better treatment of
animals is a positive reflection of humanity, and that mistreatment of animals is inhumane.

This dog was a hero, | think [treating the dog this way] is destructive to our humanity.
AR —NIIMR, IEFERELRFR X AMRRKNT
...using cruel methods to obtain some material gain, deliberately harming animals,

such as forcing cows to produce too much milk and not giving any to the calf. | feel
these are really inhumane things to do.

A—EREFMNFRERN—ERRE, ZHERLED YR, LTS AL, KL
THEZEHW, NN IHREREXARERERTIAEBN —HE5.

In contrast, empathy and compassion are also viewed as positive traits and caring for
animals was consistently framed in a positive way.
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One article made the connection between traditional Confucian values and animal welfare.
Confucian morality has played an important role in Chinese society and morals for centuries
(Stanford, 2008), so responses to this article may indicate how animal welfare can relate to a
more traditional Chinese moral framework. Most participants approved of this article, but
some groups found it misleading, believing that it was unreasonable to extrapolate from the
Confucius quote (To fish with rod and line, but not a net; to not throw spears at bird nests- Zi
digo ér bu gang, yi bu shé su, FEITM AN, K5 78) to animal welfare. Instead,
participants connected Confucius’ ideas to other modern concepts, such as sustainability,
ecological balance (shéngtai pinghéng 4 75 1), and the ‘scientific outlook on
development’ (kéxué fazhan guan ¥ & EM) -- the slogan of the former party chairman,
Hu Jintao.

Participants reacted positively to modern and traditional ideas of ecology and sustainability,
but they did not necessarily connect these ideas to welfare concerns. For instance, a high
income participant thought that we should consider sustainability and ‘species welfare’,
rather than a ‘narrower’ conception of animal welfare that ignores ecological considerations.
This suggests greater concern towards conservation, ecological threats, and species loss,
and less concern about the welfare and suffering of individual animals. This viewpoint also
echoes some of the views shared by advocates in the Phase 1 stage of this study. One
advocate believed that supporting high-welfare, ecological agriculture that takes into account
the positive effects certain agricultural practices, such as steppe herding, can have upon the
natural environment, is a promising area to expand into.

We can’t overfish if fish are to survive into the future. Just like we overfished yellow
croakers... and tapertail anchovy in the Yangtze River. [The fishermen] didn’t care
about which fish they caught, they just used nets to dredge up the fish, and didn’t
leave any small fish to reproduce. | feel that we should think about sustainable
development and animal welfare- animal welfare should actually be a kind of
“species welfare,” a broader idea of welfare. [What we’re discussing] is a more
narrow understanding of welfare focused on individual animals.

ERRIENHEE  WREELHELEFTE, REBMNUIEXREXREE/LFRR
®BY  EERINTE, RRTEHAKRELHN ERFIEE— L& | LtEHE
AKTE, URBEE—H2 , ARRREBHEFREEE T, BREBXZENMNEWH T
FEEABRRGEN , HIEHYHNER , EXIHUBANEINZRE —MPENER. &
BRI RENEE RS , XPMNIZR—MRKEHERN , BEX T MEREN.

There was also social framing of moral choices related to animal welfare, for example in
terms of positive societal behavior, being civilized and making societal progress. Many
participants mentioned the idea of progress relating to animal welfare, using the
‘barbaric-civilized’ dichotomy to refer to improved modern methods of animal rearing. For
example, in response to a story of stealing dogs to kill for food, one father states:
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It’s shocking, it’s already 2022 and we still have this kind of news? I’'m shocked! And |
also find it a bit shameful.

NEBHANMTA, WEHEEH2022F, EAEXMHE ? ARAFTERLER | BE—RKR
HIER

This implies that participants believe that improved welfare, at least for some animals, is a
sign of societal progress. However, one mother offered an opposing view of progress,
implying that humans treated animals more humanely in the past, when animals were reared
in more natural conditions. She compared this unfavorably to the inhumane conditions on
modern factory farming.

| feel that China is now quite developed. Before, we all herded sheep/goats, raised
chickens at home, kept pigs and had a small village economy. Now all this is done at
animal rearing facilities; although they’ve set up these facilities, we’ve lost a sort of
respect for animals. When we used to herd sheep, this gave the animals a basic level
of happiness and respect. | feel that this development [starting to consider welfare] is
a good thing.

BFRRNERBRIMNERRBOVLR TN, UailE , RNBIKF , RECKFEW , 5F
REX *EF'MSZ%U IMEBRENFEZRES  EREAAWTFES , BRIE
KiE—EHIHWHNET , GRNRRBEDBDIZARN]. BHFIWHEA LML
ERERPRENE™ ﬁ#ﬂ’hﬂtiﬁ%‘* E—MREN , — 1 EFE

Is It Reasonable To Give Animals Welfare?

This section explores the question of whether the participants think that ideas around animal
welfare make logical sense and align with their sense of reason.

In response to the first article, most participants agreed that “voting with your wallet” is
reasonable. Most groups agreed that using economic forces to promote animal welfare is a
positive trend, and several people gave examples of buying higher quality products, some of
which they connected to better welfare. The general sentiment was that you have to pay for
quality. Paying a bit more for less antibiotic use was popular; however, some opposed the
idea that you should need to pay extra for healthy food, which may reflect dislike of the idea
that only rich people can afford healthy products.

There’s one thing | don’t understand. China has a problem with food safety issues,
why should consumers have to pay more for safe food products? | think this is a
problem.

BEREF—RTERE MREAREGEXIERTFEERZEARNE , NMTARRHERER
BmMEARBRZENEMR , BREXE—NEE,
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The article explaining welfare and sentience for lobsters was largely seen as unreasonable.
A mother implied that the method of killing lobsters suggested in the article was a superficial
gesture to make the consumer feel less guilty or provide a sense of ritual. Many other
participants responded simply to the article as ‘ridiculous’, ‘petty’ and ‘going too far’. It was
strongly implied that lobster welfare shouldn’t be a priority; for example, a grandparent said
that the people concerned about lobster welfare had too much free time on their hands. The
idea of stunning smaller crustaceans also seemed ridiculous; one group questioned having
to stun every shrimp or crayfish before eating, as people tend to eat many of them in one
sitting.

However, a few participants agreed with improving treatment of lobsters, one participant
understood the process of using electric stunners to reduce their pain:

| saw this news a while ago. | feel that if you freeze the animals, and kill them
instantly with an electric current, they won't feel pain. They die instantly, and don’t
feel anything. It’s only a few milliseconds, | still very much approve.

H2ARKNEAEEIXNHE. RRREEMEUTLET AAWIE , BE0iE 25
M RESEREE, BREEETRETE , BRMEBHERDRAIGEE , AAHEERR
TAE.

In terms of farmed animal welfare more generally, there was a concern that it could harm
human welfare or productivity. As one middle income participant put it:

[With farmed animal welfare], if you’re really going to keep pushing it, then you need
to make sure you’re pushing it in the right way. You can’t keep adding to people’s
operational burden.

MROFBENREENEETH  BXNMETHNSEESE, TREXT—KLYEN
B AR ERAERIE,

Some suggested that the ideas of animal welfare put forward in the article excerpts were too
broad and demanding to be implemented, especially in China. Others thought that they were
too demanding to be implemented immediately, but that a gradual, staged approach could
be appropriate.

| feel like the field of animal welfare isn’t suitable for China at the moment. It’s a bit
too much for now; it's too broad. | don’t think we need to be concerned about cattle
right now.

AP BAOTULRNIARSEW , GIRERREFTAEAE , BAXMREBSE
BWIER. ERZT, RERWR, WASRAEEKR T, K77, BFEW , XKRERK
RELRETRENEZR,
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| feel that, apart from ensuring the animal’s physical wellbeing, the other two
components of welfare (mental wellbeing and natural living) are really hard to
achieve. If we managed to achieve these, it would increase the costs of meat
production by a lot. But if we trim it down to just ensuring the animal’s physical
wellbeing, the costs will be acceptable. So we need to take it a step at a time.

HARE. RTHERTZHN , SAPRNMEKEEMIN , RSN DR M
H, REBRXTANAERRRERS, BRURNNE UK T REME S AEERT IR
EF. MR- IR

Some dismissed the concerns for farmed animal welfare as artificial or connected with the
vested interests of activists or food producers. In particular, an individual from the fathers
group was particularly critical of food producers and celebrity activists.

There were mixed opinions regarding whether animal welfare was perceived as a foreign
concept, and whether it was negatively received because of this. Prior to reading the lobster
article, which described the animal sentience laws in the UK and Switzerland, there were few
references to foreign influence. However, the lobster article provoked criticisms of foreign
actors and views, both in relation to lobster welfare and more generally. For example, one
grandparent associated concerns for lobster welfare with negative perceptions of Western
ideas, claiming that Westerners like to do things for show or as a publicity stunt (zuoxiu £
75). This suggests that, while animal welfare is not necessarily viewed as a foreign import, it
is not always viewed as a local concept either.

Farmed animal welfare was a strange or surreal concept to some. As mentioned earlier,
somebody thought that the concept of animals’ ability to feel empathy was very
‘science-fiction’ (féichang kéhuan JE&EF1£]). People also raised concerns over “extreme”
implications if animal welfare is taken more seriously, implying that if we start caring about
farm animals or strays, we might have to start caring about insects and pests -- with the
latter implied as an absurd concept.

Of course animals should all have welfare, but would you give a mosquito welfare?
No, people are always going to try to kill them.... When you see stray cats and dogs
by the road, it provokes your sympathy, and you want to protect them. But if all of
society protected strays, and developed sympathies for them, then one day we’ll also
have to protect ‘stray mosquitos’.

LAB-THYHESETECHERN, BERW , BEX LRXLWFENG ? REE
AANRZHERLERE., . BAERLER - MREH , REARKINEzD , BE
A4, R E, BNRBENMMSBEFREDY , BRI NMELZOME , B
LARERTRBRT
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Practical Concerns With Welfare Improvements In China

Participants had practical concerns about means of improving farmed animal welfare even if
they thought the ideas were generally reasonable. These were particularly related to the
current situation in China. Some saw more opportunities for improved animal welfare
compared to the past, whereas others thought that animal welfare was inherently difficult to
improve in China, due to national characteristics. This was also reflected in the Phase 1
report, where advocates raised both challenges and new opportunities for promoting animal
welfare in China.

One oft-mentioned concern was the ability to select high welfare products that are actually
what they say they are. Participants reported that there had been major trust issues
connected to animal products in the recent past, but some now have more faith in the ability
of Chinese regulators to set objective product standards.

We can now obtain a lot of information through many channels. As well, we have the
regulating authorities, so | trust [current products] more.

HMNAEFERKRE REMNREEIEZHIEIZHM. SR , RERERNVLEE
I, BESHRLBEBOR.

However, this view was not held by everyone and some participants remained cynical about
product labels. Several participants mentioned a lack of trust. One father, who was
particularly cynical about these issues, mentioned completely avoiding foods with
green/organic labels due to lack of trust, preferring to purchase foreign products.

Whenever | see those [green, organic] labels, | don’t buy [the product]. That’s my
consumption habit, if | see the label, | don’t buy it. | only buy imported food. If it says
‘green’ or ‘environmentally friendly’ | don’t buy it, | feel it’s an intelligence tax [i.e. only
fools would pay extra].

BIXMREEBAR, BRERIBHRREFINERFRX , BRAXHEON . ... ETE
Waem  RMriXERPRE , BEXIMERRFAR , BRARANNXHBEEEGH.

Similarly, some people noticed no real difference in quality between high and low welfare
meat—and as noted in a previous section, quality was often seen to go hand-in-hand with
higher-welfare products. These people thought that claims that a product is high welfare
might just be used as a misleading label to attract consumers and make them feel better
about themselves.

This lack of trust was not just associated with products, but also with advocates. A
participant in the high income group had heard reports making them suspicious of welfare
charities. Some people were also suspicious of celebrities supporting these causes,
assuming they had financial reasons to appear on farmed animal welfare videos.
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Participants also argued that achieving higher standards of farmed animal welfare would be
less practical in China due to the country’s lower level of development. While most
participants approved of the standards of welfare proposed in the video, some also
suggested that certain kinds of high welfare requirements, particularly those mentioned in
the lobster article, were only suitable for rich or developed countries.

It doesn’t really suit our national situation. | feel that this is more suitable for those
developed countries with welfare states, and high living standards.

7

FRASEMNERER. EREXLBRFSHBHESEN , SEENLEER

One father mentioned that many Chinese people are still unable to eat enough meat
because of poverty, implying that therefore animal welfare concerns are not a priority, or are
irrelevant to their lives. Another mentioned that China was still at a lower stage of social
development, and that people are therefore unable to understand farmed animal welfare
concepts.

There are lots of kids on the streets, who can’t even afford to eat. Our society hasn’t
reached the stage where everyone is able to satisfy their material needs. If they
suddenly had to spend a huge amount of effort, human and material resources, as
well as municipal funding, to worry about whether a lobster experiences pain at
death... Even my cat can’t get properly euthanised when it gets ill, so | don’t care
whether a lobster can be euthanized

HEARZEARNNEZ, EEERBPIEF L , BINEIZETH , FBMEELLFIE AR
MFREREHEHNMER , BRMEERRXAKNE D , A0, ¥Wh , EBEHBUFNM HE
Kib— R, ENHRETE , hEBERT , MENIBTFOR/E , 57 , FERMET
BHEREEREBTEB EBENBIRERE , KFEFRERTHRELRRIE

Social class and income differences within China were also mentioned in relation to farmed
animal welfare and consumer behavior. The participants were generally from the richer
areas of China, but some were aware that poorer, more remote regions had very different
attitudes to animals and welfare, and one lower-income person stressed that most people
wouldn’t be able to buy high welfare products. A father mentioned that, “if you tell a poor
person from Yunnan that they can’t eat dogs, they wouldn’t understand your thinking”.
(Yunnan is a province with a high proportion of lower income, rural, and minority areas
(UNICEF, 2017)). The same participant stressed that animal welfare can be seen as an elite
interest, and made the claim that he wouldn’t think about humane treatment of lobsters
unless he was earning Swiss wages.

Another participant mentioned that the large size and diversity of China, in terms of wealth
and ethnic disparities, can make it more difficult to implement farmed animal welfare policies.
This may be the case for both consumption and production of higher welfare products. For
example, one middle income participant argued that some places would need more
supervision to implement stricter farmed animal welfare policies, while supervision would be
impossible in other places.
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Participants in some groups (fathers and students) were aware of the economic realities of
higher welfare animal practices. Some made the argument more generally, like a student
who claimed that “guaranteeing the happiness of all animals is unfeasible,” while others
were more specific about particular realities concerning animal treatment. A father argued,
unlike participants who opposed antibiotic use for health or welfare reasons, that antibiotics
were unavoidable in the current situation, due to the risk of disease and the need for greater
concentrations of farmed animals.

Attitude Shifts Among Participants

Although many views remained stable throughout the focus groups, several participants
explicitly mentioned that they changed their minds or became more aware of animal welfare
issues over the course of the conversations. Some also claimed that they would be willing to
change their behavior in the future. While the latter claim should be treated with more
skepticism, these findings at least suggest that these participants were progressing to the
contemplation stage that precedes behavior change (see Bryant et al., 2021).

Some groups were more willing to buy welfare products, others said they would be willing to
spread the ideas to others. Others became more curious about the ideas in the discussion,
saying that they would look more into the issues discussed in the session. For example, a
middle income participant said that she would pay more attention to the area following the
focus group:

I might not have more empathy, but | think | may start paying more attention, and I'll
be aware of what the concept of animal welfare is. In my everyday life, | may pay
more attention to meat quality, and how the animal lived before that, so | think | will
elevate my thinking in this area.

HRBARKENREI-T , RATRSERGRELE , N ¥RE hAER 2R —
TEEUIWERN , IMZRATL , RETRERENEFRAREIIEERXNR
HR, ENXNMRE , RREZHFYRELALERFN , RERREXTENMSLER
Fto

After the discussion, one participant decided that they would only buy meat products from
known brands (pinpai de rou f k&P that they were comfortable with, because they think
that these products can guarantee a good standard of feedstock and environment for the
animals. This was an interesting update in views, as none of the media sources shown to the
participants mentioned the higher quality, or better welfare standards, of branded versus
unbranded produce in China. It seems likely that the social influence of fellow group
members has played a role here, and may be important for advocates and researchers to
explore further.

Some groups seemed particularly open to changing their minds. One grandparent
mentioned that he had become aware that fish may have feelings and that he may not be
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able to kill fish in the future. Many lower income participants also changed their minds: one
mentioned that he would no longer think of meat consumption as ‘part of the food chain’ and
would think about the lives of farm animals.

Hypotheses Regarding Messaging

In addition to hypotheses regarding meat consumption and animal welfare beliefs, the
previous report also described advocates’ beliefs regarding the type of messaging that would
be effective to a Chinese audience. This gave us another set of hypotheses to test, which
were as follows:

1. The following aspects of a message about animal welfare will be described as
positive or influential:
a. Science and evidence
b. Actionable advice
c. Focus on or comparison to charismatic species (e.g., companion
animals/pets)
d. Emotional appeal
e. Philosophy or religion
2. The following aspects of a message about animal welfare will be described as
negative or non-influential:
a. Foreign involvement (e.g., Western message source)
b. Non-charismatic species (e.g., aquatic animals)

The first hypothesis was partly supported. The use of science and evidence in messaging
was not generally stressed by participants. One of the articles shown to participants was
framed in a scientific way, and offered advice on how to stun a lobster before consumption.
This article was dismissed by most participants; however, some participants reported that
they would consider the practice.

If there is scientific evidence that we can let [the lobster] feel less pain, you could at
least try [stunning before cooking].

MRHEEANZKE , TALTEIEE K, RERETHEE,

A few participants who rejected, or were not concerned about, lobster welfare were still
willing to try an actionable method of higher-welfare consumption (stunning before cooking).
One father mentioned that he would be willing to try this stunning method as a shared
activity to teach his child, and another participant thought that the process would create a
sense of ritual. Thus, actionable advice could be a promising approach, though customized
framing for the target audience may be critical to uptake.

I think | might try [the method of stunning lobsters], because it creates a sense of

ritual. And in the process, | might remember what we’ve looked at today, and will
develop a sense of respect towards the life (shéngming % %) of the lobster.
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ERBRALKR T, BARE-—RUAR, RAERREEXITIESS , AgE2EE
SRUXERNR , RARSNXERTFNERE~E - EHRR

A focus on charismatic species in messaging may have been influential, as many
participants expressed strong concern for the dog. As previously mentioned, however,
participants felt sympathetic with the dog due to strong connections that a dog, especially a
military dog, has with humans. There was no evidence that concern for the dog could be
leveraged to create concern for less charismatic animals, as it did not noticeably increase
concern for the lobster in any group. Groups were quick to dismiss and ridicule the idea of
lobster welfare.

[The dog example] and the lobster example are really two extremes.
B BX MR UF A8 L8 S8 R B MR

The lobster article is obviously nonsense, not worth talking about.
TSR AR R B R R B AW |, BOK A FiTie/

Participants had mixed reactions to emotional appeals, which were especially prominent in
the final video. Most groups were moved by the messages, but some individuals (one father
in particular) dismissed them.

Connections to traditional Chinese philosophy were generally well-received, but people did
not connect these ideas to animal welfare, while religion wasn’t really mentioned.

The second hypothesis, referring to negatively received messages, was generally supported
by the evidence: messages focusing on non-charismatic species, namely lobsters in this
case, were clearly received negatively by participants. The foreign framing of the lobster
article was also negatively received by some participants. Although foreign involvement was
seldom explicitly criticized, the example of animal sentience laws and lobster welfare in the
UK and Switzerland was generally unpopular, and many implied that the Chinese situation is
different from those in foreign (likely developed) countries.
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Designing Interventions

Assumptions Regarding Interventions

As well as hypotheses explicitly mentioned prior to starting this study, we also wanted to test
a number of assumptions and ideas that arose from our Phase 1 report, namely around
target audiences, channels that could be used to design an intervention and message
sources.

e Target audiences: middle class living in big cities, young people in general and
students in particular are promising; while older and poorer populations should be
avoided

e Channels and campaigns: various ideas of persuasive and persuasion-adjacent,
online and offline campaigns may be effective

e Message sources: working with celebrities, Key Opinion Leaders (KOLs), scientific
experts and academics may be effective

We tested how promising a target audience could be based on the content of the eight
different demographic groups. We tested the message sources by displaying a video with
several different speakers from different backgrounds, and asking specific questions about
which they would find the most persuasive. At the later stage of the interviews, the facilitator
asked explicit questions about which channels could be used to share information related to
animal welfare.

The assumptions regarding demographics, such as targeting urban middle class people,
young people in general, and avoiding older and poorer populations, were not necessarily
supported by our findings. In particular, older people were surprisingly open to messaging
regarding animal welfare. Older people are more health-conscious and more aware of
quality differences in food. Lower-income groups were not necessarily more likely to reject
the ideas than higher-income groups. However, it should be noted that the groups did not
include the poorest segments of the Chinese population, and the oldest participant was 71.

On message sources, we validated and identified several classes of influencers, as well as
specific examples for some of them. While participants had mixed responses to certain
celebrities and Key Opinion Leaders (KOLs), some groups, such as scientific experts and
academics, especially academics from China’s respected agricultural universities, were
generally respected. We also obtained new information regarding channels and campaigns
-- a range of persuasion-adjacent events were recommended, such as events in
supermarkets, community activities and presentations by respected doctors.
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Choosing Your Audience

As previously mentioned, we interviewed eight different focus groups with a total of 40
individuals, and therefore we are able to gain some tentative insights into distinctive
perceptions of farmed animal welfare within each demographic group. However, bear in
mind that these findings may not generalize well, given that they are based on a single focus
group representing each demographic group. For more details, see the Caveats and
Limitations section.

Despite this, many of the key insights related to certain groups provide initial evidence on the
role of income, age, and gender on views towards farmed animal welfare. Some notable
groups are described below.

Highly Receptive

The grandparents group, composed of five individuals from the age of 52 to 71, were a
group that was particularly receptive to animal welfare ideas. Part of this was connected to
personal experiences in rural areas earlier in their lives, where they had direct contact with
farmed animals. As previously mentioned, some recall that in the past, livestock were raised
less intensively, animals were treated better, and animal products tasted better than
products today.

Several of the grandparents were already purchasing, or expressed willingness to pay for,
higher quality meat (potentially higher welfare) products, for a few reasons. They appeared
to be particularly concerned about taste, and were very convinced by the idea that increased
welfare affects taste positively. They didn’t have a high level of trust for meat purchased in
regular markets (outside of urban areas, the majority of meat in China is sold in traditional
markets (Si et al, 2018), and they prefer shopping in supermarkets. Some of them indicated
that they would be more willing to pay for quality products -- one grandparent argued that, as
people have limited lifespans, they may as well avoid lower quality products, and eat better
products while they can.

Word-of-mouth or interactions within communities may be especially strong within the
grandparent demographic. Multiple participants attended neighborhood seminars or lectures
on health topics, and they expressed enthusiasm about sharing information with other
people in their social group. They also demonstrated a high willingness to change their
minds, and seemed deeply affected by the messaging as a whole.

Despite their concern for animal welfare, the grandparent group doubted that these ideas are

widely held within China, and did not believe that normal Chinese people (bdixing &)
would be interested in animal welfare.
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I don’t think animal welfare means much for normal Chinese people. Why'’s that?
Because they only care about whether the environment is good or bad. If you want to
talk about the impact on/for animals, you’ll need to provide a much more detailed
picture of the situation, and it’s best if it's explained with images.

xS ERN  EXMNEHXERUARRA , BAMFTLKERR ? RNz EF
e 2 . AU AEX IR TR |, W WX ZHEMEEELR | AR , BN
BE BEEEXHKMEER-THERF—K

The mothers group, composed of four married mothers from the age of 26 to 35, were also
more interested in animal welfare issues. They demonstrated high levels of empathy towards
animals, for example, one states that:

When a calf can’t drink its mothers milk, and they take the calf away, then they take
the milk to feed humans, this left a strong impression on me. | think it’s really cruel...
because I'm a mother myself.

RNRERLENBFRENE , BEEIENIFIEE  REREN TH AT
RUBRBIREBIEENRRZN, . BLUEBEENED. . EHNECHELIEN
O o

Before they were exposed to any of the media sources, they mentioned their empathy
towards animals used for fur, animals used for experimentation, and farmed animals. They
were concerned about the animals living happy lives and having ‘happy deaths’ before
consumption. It should be noted, however, that while mothers showed a distinctive level of
concern towards charismatic animals, they had less concern for lobsters.

Their most obvious concern was for their childrens’ health, which greatly impacts their
consumption behavior. They repeatedly mentioned health and nutrient concerns around
dietary choices, especially for their children, and when welfare was mentioned in the
discussion, they were convinced by the idea that better welfare would lead to higher quality
products. For example, one mother was concerned about hormone use and antibiotic use in
farm animals affecting her children.

I'd always choose healthier foods, | avoid those foods with hormones, like chickens
that grow in 30 days, like the wings in KFC and Wallace, because they’re not healthy.
Now many children are becoming more obese and having early puberty. | think that
we should, to the best of our ability, prevent this from happening to ourselves.

HSRFE-EHREENER. BHBTBERNGBRERW A LA0REMEXN GRS
FEEEAISEMLR AN, BREXERBLLIIEZ, BATRER, RAIAERS
INEAREEBHEHERERIERENRMBIEM , RILGBIX—REVE | B
MRGEGREEVEEBREERINECH LNE , E4RE,
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This group was socially active, and they took part in a number of social activities involving
health, and also activities involving food. This suggests that there may be multiple social
opportunities to spread ideas about farmed animal welfare, and potential product launches.

However, the reader should bear in mind that some of the responses may have been
influenced by social desirability bias and appearing high status; for example, expressing a
high level of concern about their children’s health and purchasing higher-quality products
may be exaggerated to signal desirable traits.

Moderately Receptive

The highest income groups, with monthly incomes of over 30,000 Yuan ($4,500 USD) were
more sympathetic to animal welfare causes, and several reported being influenced by the
articles and videos shown to them. They were also more willing to purchase high quality,
more expensive products for health reasons, and therefore could be potential early
consumers of alternative protein or higher welfare products (as these products are generally
more expensive than conventional meat).

Students showed a high level of interest in the topic. They tended to be more analytical than
other groups, and generally attempted to use rational arguments to justify their opinions.
Students generally took the arguments seriously, and occasionally attempted to rebut or
resist them. Students also tended to have less personal income, often choosing the
cheapest food products available, and therefore they were more concerned about prices and
economic realities. Therefore, while students might be more open to ideas of animal welfare,
economic concerns may prevent them from purchasing higher welfare products.

Less Receptive

The fathers group was particularly opposed to the messaging. However, this group was
probably influenced by one very outspoken participant who was very opposed to the
messaging. The other participants agreed with him on most issues but we can’t be sure how
much of that agreement arose from social pressure.

The fathers generally had a different approach to healthy food for children than the mothers
-- one father was dismissive of health concerns, saying that he only needed to give his child
an egg, some bread, and some fruit for the child to be healthy, and that Chinese people don’t
generally have nutritional deficiencies.

We suspect that this group is unlikely to be representative of all fathers, or men in the 35-50
age group in general, but it does give an insight into the kind of people who would be most
opposed to farmed animal welfare messages, the group dynamics that can contribute to this,
and the main reasons for criticism.

52



- \Vfaunalytics

Channels

General

Towards the end of the discussion, participants were asked through which channels or
platforms they shared or received information about topics related to animal welfare or
related issues, such as environmental issues.

Online platforms were commonly mentioned: Douyin (TikTok) was mentioned most often,
while Weibo, Bilibili and WeChat were also mentioned by various groups. Other
apps/platforms (Zhihu, Xigua, Sina news, Xiaohongshu, YouTube) were mentioned less
frequently. One mentioned a medical platform: dxy.com. Mothers in particular used WeChat
to share information about various topics, such as local events they wished to attend.

Many participants mentioned television, in particular TV documentaries. Television watching
correlates with age, and the grandparents group watched more television than the other
groups (Statista, 2021).

Influencers

The final video shown to the participants involved eight different speakers with different
backgrounds. The speakers initially described the harsh reality of factory farming, and their
comments were interspersed with video footage of cruelty on factory farms. Reactions to
each of these speakers differed according to their social roles and personalities. We have
combined reactions to the video speakers with other comments that were made about
influencers in other parts of the focus groups.

A teenage girl spoke on the video, and her contribution was received positively in most
groups, in particular the low income and mothers group. Although her condemnation of
factory farming was seen by one individual as “extreme,” her perceived innocence and
honesty were seen as persuasive.

[When she spoke] | felt that she was in the simplest and most naive phase of her life,
therefore her viewpoint was the most persuasive and contagious. When we look at
animal welfare, we realize that these animals can feel pain, and | imagine that
animals are quite kind-hearted and simple -- they aren’t fighting or scheming for
power. | feel that the image of a child is close to the animals we want to protect, and
I’'m more willing to help them.

URBRTRSELEDREANBEN —MMEST2ERRROINZAE D , BAESR
HINNEFHWEAXNEENE  RREABLEDY , CRFRAKBRERC2E
MEFEAT, BRERNFRATRESY , TRLERER , LREL , WRBUR IO FHE
EEALIAXLEERFRAREBETREXHE —MRE , RNBEERTFE , RERE
B EZFHIH R ERLBRWEE TNERDWEFNRF WX —NMER.
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Celebrities garnered more of a mixed reaction. Several people liked Han Lei (%), a
famous singer, saying that he left a strong impression and some groups (such as
grandparents) appreciated seeing someone they recognised. However, one middle income
participant explicitly mentioned that he didn’t like celebrities, preferring to listen to people
who’d actually worked in the field. The unmarried groups and students were also skeptical
about the sincerity of the celebrities in the video, and expressed concerns that they may
have been paid to participate.

Several celebrities not featured in the videos were mentioned as potentially influential. The
famous singer and actress Faye Wong (E 3E) (who is a Buddhist), the actress Sun Li (M)
(who is a famous dog owner), the singer Wang Junkai (E# 1) (who has been a UN
Environment National Goodwill Ambassador), and the singer Han Hong (#541) were all
mentioned. Many people recalled former NBA star Yao Ming’s (#¥kBA) campaign against
shark fin consumption, and some mentioned Jackie Chan (who had a campaign to reduce
wild animal consumption). Domestic celebrities were generally preferred over international
celebrities, while a mother suggested that younger generations would prefer internet
influencers.

Organization leaders, including a CEO of a major company, and the manager of an NGO
who took part in the video, were generally perceived positively. The NGO leader was
respected for her expertise and experience. One person said that the CEO seemed
responsible, and that he was potentially taking a risk for his principles in speaking out for
animal welfare, which made him more credible. A mother also noted that the CEO was more
powerful, therefore could have a high potential impact. However, one person in the fathers
groups suggested that a CEO was unlikely to be trustworthy.

Although scientists, technical experts and academics weren'’t referred to explicitly in the
video, they were mentioned by some groups (the lower and middle income groups, and the
fathers) as trustworthy figures. Many participants had opinions of which universities were
respected in this field, and academics from the Chinese Academy of Sciences, The South
China Agricultural University, Tsinghua University, and The China Agricultural University
were mentioned as particularly respected institutions. Yuan Longping (the agricultural
scientist behind hybrid rice development) was mentioned as the kind of person whose views
would be most respected. Multiple participants mentioned that experts, scientists, and
academics were generally reliable. Some expressed a preference for Chinese scientists,
while others said that they would find foreign scientists reasonable as well. One father
mentioned famous doctors (mingyT 4 [E) being particularly trustworthy regarding health
issues. This is a distinctive characteristic in China, where doctors are often highly trusted
minor celebrities (Hancock, 2019).

The video included a People’s Representative (rénda daibido A K FK), a high level
government official in China. Participants spoke positively about his participation in the
video, and some participants said that they took the video more seriously because of that. A
father said that the People’s Representative should represent the views of the populace,
therefore his support would indicate that animal welfare may be less of a niche or elite
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concern. Local government officials may also be perceived positively; for example, one
participant suggested that a local village head would be seen as trustworthy.

There were no farmers or people working in the agricultural industry represented in the
videos, but farmers were mentioned as important stakeholders. A student argues that:

“I'd like to hear what views the animal farmers have towards [farmed animal welfare
issues]. Would they think that this is something excessive?”

F AT BBLESEEAIIFT XN E LM, MiIEFTaREREXDN 2B E TR
EHE?

When foreigners were mentioned, the participants had mixed views on their relevance and
importance. Some participants mentioned a preference for Chinese influencers, and one
unmarried person mentioned that foreigners might have some prejudices towards China,
and may not understand the Chinese situation. However, some participants reported
indifference to whether an influencer was foreign or not, and one grandparent said that he
viewed foreign farmers’ associations as more trustworthy than domestic ones.

Questions were raised by a small number of participants about some of the speakers being
‘fake’, indicating the importance of being perceived as sincere and authentic.

When and Where to Spread FAW Messages

We asked participants what social activities they generally attended, which activities they
would be interested in attending, and which activities might be used for spreading messages
related to farmed animal welfare. Although some participants mentioned that events had
been canceled due to COVID, most were still able to list several activities they had taken
part in before or after COVID. Although not all of these events or activities were mentioned
as being suitable for animal welfare messaging, they could all be promising to explore.

Examples Of Activities That People Had Attended

Many participants took part in charity activities, such as volunteering. Some participants
attended charity related events such as sponsored running events (fun runs, 10k runs) for
low-carbon, environmentally friendly living. Another common example was community
volunteering, or environmental activities themed around topics such as anti-food waste
campaigns, tree planting, or waste sorting/recycling. Exploring the networks around these
volunteering activities could inform strategies for promoting awareness about farmed animal
welfare or related issues.

Community events (shéqd huodong # X ;&3f) are seen as down-to-earth ways of
communicating with normal people. Many participants attended community events related to
particular health ailments, or more general health related events. In particular mothers and
grandparents mentioned these events, which could also be leveraged to promote healthy
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plant-based lifestyles. For example, some people attended discussion events for people with
high blood pressure. Others attended support events for diabetes sufferers (called “sugar
control group meetings” kong tang qun hui #Z#E2%"). Lectures and seminars from famous
doctors and other health experts were also mentioned.

Those with children had a preference for events that their children could be involved in, such
as zoo visits.

Some attended specific consumer events, such as events arranged by fruit manufacturers
where people eat mangoes in a communal setting within an urban or suburban community.
Events such as this could be used to promote plant-based products.

Ideas/Recommendations By Participants

Finally, participants suggested a number of activities that might increase awareness of
animal welfare issues. One recommended encouraging farm visits to raise awareness and
helping children to learn about animals used for food; the grandparents mentioned a
company called Aisheng (& 4), which took people around their farms to prove their high
standards, and mentioned that this would increase peoples’ trust in high welfare farming.
Some participants suggested supermarkets as places for messaging or events related to
different product types, and for farmed animal welfare more generally. Participants also
recommended placing adverts on social media platforms, and on subway stations in big
cities.
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CONCLUSIONS

Understanding Chinese consumers’ attitudes towards animal welfare, meat consumption,
and various related concepts is essential for the sustainable growth of the animal welfare
movement, and the growth of the alternative protein industry in China. This report highlights
the perspectives of various demographic groups towards these issues, and their responses
to certain messaging.

Some of the findings in this report diverged from those in the Phase 1 report, which suggests
that the assumptions held by advocates working in China are not fully reflected in the actual
attitudes and behaviors of Chinese consumers. Most notably, animal welfare was not
generally perceived as a foreign concept, foreign influence was not reported as a major
factor influencing dietary behaviors, and opposition to foreign influence was only stressed
following a message that highlighted foreign actors. Another important discrepancy is that
many participants expressed a greater sense of personal responsibility towards animal
protection than expected.

This reinforces the importance of conducting consumer research and testing potential
interventions (e.g., campaign materials) to ensure that strategy and programs are designed
based on the characteristics of the target population. Further, it is possible that voices and
views amplified through social media may not accurately reflect those of the general
population, and may especially neglect particular sub-groups. Advocates may have limited
exposure to certain demographic groups, ideas, and narratives during their work, which may
lead to missing out on both potential risks and opportunities for impact.

This report captures many opportunities and challenges of animal protection work in China.
Although there was not a strong understanding of animal welfare concepts prior to the
discussion, most individuals quickly developed an accurate understanding of the concepts,
and mostly expressed some interest in the concept. Importantly, there was a willingness to
purchase higher-welfare products, even if health and food safety were more significant
drivers of this willingness than the welfare of the animals. Finally, many participants reported
that they had changed their mind regarding animal welfare issues during the group
discussions, and may change their purchasing behavior in the future, indicating that
messaging interventions and discussion groups could be worth exploring as interventions for
belief and behavior change in China.

The report also captured some strategies that may be effective in animal welfare messaging.
Focusing on the health, food safety, taste, and quality benefits of higher welfare, plant-based
diets, or alternative protein products could be effective strategies to promote changes in
consumption behaviors. Highlighting specific aspects of health, such as supporting child
growth or helping with certain medical conditions, may be particularly effective for targeting
certain consumer groups.

Localizing the relevant concepts is likely to be an important strategy to improve support for
animal welfare in China. The article related to lobster welfare referring to a foreign context
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was negatively received, and this association between ideas perceived as ridiculous (lobster
welfare) and foreignness provoked negative impressions of foreign actors as privileged,
extreme, and unconnected to the situation in China. However, prior to this, animal welfare
concepts were interpreted in a localized way by participants, connecting to participants’
awareness of the situation in China, memories of better treatment of animals in the past,
positive relationships between humans and animals, and culturally significant concepts such
as harmony and reciprocity. Focusing on these aspects of the animal-human relationship,
may be important in building support for the animal welfare movement and increasing
concern for farmed animals.

Caveats and Limitations

As with all studies, this one has a few caveats and limitations to bear in mind.

Most notably, the opinions conveyed throughout this report are subject to many common
issues related to group interviews and focus group discussions. In particular, social
desirability bias may have made participants more likely to express certain viewpoints, as
they were all speaking in front of a group of their peers and an interviewer. However,
awareness of the viewpoints that are perceived as socially desirable may be as informative
as gauging the ‘real’ viewpoints. In countries like China, where there are some limitations on
free expression, some viewpoints may also have been censored.

Although we selected different demographic groups based on gender, income, and familial
situation, the sample was not fully representative. Due to the method of sampling, there was
a skew towards middle-class urban professionals, therefore we were unable to capture the
views of the poorest in China. In particular, rural residents and domestic migrant workers,
who compose over half of the population (Stanford, 2020), were not adequately represented,
nor were ethnic minorities, who make up around 9% of China’s population (Stats.gov.cn,
2021). Although we selected a lower-income group to capture a greater variety of views,
these may have earned as much as 12,000 Yuan ($1789 USD) per month; while the median
post-tax income in China is 2,500 yuan per month (Stats.gov.cn, 2021). We also did not
include any participants under 18 or over 75.

There may have been limited generalizability, as the sample sizes per demographic were
very small and the social dynamics of each focus group context were distinctive. Certain
individuals with strong views and dominant personalities may have influenced certain
discussions; this was especially true with the fathers group, where one opinionated individual
seemed to shift the tone of the discussion in a far more critical direction.

Finally, the responses of participants may have been influenced by specific features of the
materials that we shared, which we did not attempt to analyze or control for. For example,
the writing or narrating style, visuals, sound, or media type may have influenced the
participants’ reactions. Because of this, it is possible that content employing similar
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strategies may elicit different reactions based on these features. We decided that it was
more valuable to use content that was already being distributed in China, rather than
selecting or creating targeted materials to identify specific questions.
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